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Sauder School of Business 
THE UNIVERSITY OF BRITISH COLUMBIA 

2053 Main Mall, Vancouver, BC, Canada V6T 1Z2 
 

CURRICULUM VITAE 
(as of February 2013) 

 
RICHARD W. POLLAY 
       Home Address 
  Professor Emeritus, Marketing Division  4506 West 8th Avenue 
  Curator, History of Advertising Archives  Vancouver, BC  V6R 2A5 
       (604) 224-7322 
  Office Phone: (604) 822-8338  
         e-mail: pollay@sauder.ubc.ca 

I. BIOGRAPHICAL DATA 
Place of Birth: New Britain, CT (USA)  Sex: Male 
Date of Birth: June 28, 1940   Marital Status: Married 
Citizenship: Canadian & US   Children: None 
 
II.  EDUCATION 
 
a) Undergraduate 
 1958-1962: Rensselaer Polytechnic Institute, B. Management Engineering 
 
b) Graduate 
 1962-1963: University of Chicago, Masters of Business Administration  
 1964-1966: University of Chicago, Ph.D. (awarded, 1970) 
 
c) Graduate Theses Titles 
  Ph.D.: "A Theoretical and Experimental Investigation into the Factors Affecting 

Decision Completion Time" 
 
d) Academic Awards Prior to Final Degree 
 Ford Foundation Research Fellowship, Summer 1968  
 Sears and Roebuck Doctoral Fellowship, 1965 
 American Marketing Association, Certificate of Merit, 1962  
 Degree cum laude, Rensselaer Polytechnic Institute, 1962  
 Tau Beta Pi (Engineering Honorary) 
 Epsilon Delta Sigma (Business Honorary) 
 
 
III. PROFESSIONAL EMPLOYMENT RECORD 
 
a) Teaching or Research Positions Held Prior to UBC Appointment 
 1966-1970: Assistant Professor, University of Kansas  
 
b) Date of First UBC Appointment: July 1, 1970 
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c) Rank of First Appointment: Associate Professor 
 
d) Subsequent Ranks and Dates of Promotion:  
 July 1, 1976 Chairman, Marketing Division 
 July 1, 1986 Full Professor 
 July 1, 2001 Professor Emeritus 
 
e) Date of Granting of Appointment without Term: July 1, 1973 
 
f) University & Faculty Teaching and Service Responsibilities 
 
    UBC Teaching: 
  MBA Core, 462, 468, 660, 569 
  Captained MBA CORE Teaching Team, Fall 1999, Fall 2000 

\  Robin Brent Ritchie, PhD Committee, “Giving Ads the benefit of the Doubt: 
Trust, Cooperative Communication, and Consumer Acceptance of 
Implications in Advertising.”  

Timothy Dewhirst,PhD Dissertation Supervision. “Tobacco Marketing and 
Public Policy in Canada, 1960-2002: The Role of Sponsorship.” (July 
2003) 

 
 UBC Academic Associations: 
  Centre for Applied Ethics, Associate Faculty, (1992-2001) 
  Health Care & Epidemiology, Faculty of Medicine, Assoc. Faculty (1986- 2006). 
  Institute for Health Promotion Research, Associate Faculty (1992-2001) 
  Sing Tao School of Journalism, Steering Committee (1997-99) 
 
 UBC Service: Committees: 
  MBA Core Curriculum Committee 
  Appointments, Promotions and Tenure Committee 
  Applied Ethics Search Committee 
  Executive Committee 
  Dean's Search Committee 
  Dean's Job Specification Committee 
  Coordinator, Faculty Forum 
  User's Committee (Building Plans) for Henry Angus        
  Restructuring Executive Committee (Chairman)  
  Dean's Advisory Committee 
  MBA Programme Committee 
  Library Committee 
  Undergraduate Affairs Committee 
  PhD Student Advisor, Marketing Division 
  Faculty of Pharmaceutical Sciences, Commerce Representative 
  UBC Press Editorial Committee 
  PhD Programme Committee 
  Faculty of Commerce Graphic Identify Task Force  
  
 Other UBC Service:  
  Editor, Journal of Business Administration, 1971-1975  
  Chairman, Marketing Division, 1976-1981 
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  Curator, History of Advertising Archives, 1976 - present 
  Consulting Editor (Advisor), Business Review, 1984-90. 
   
g) Leaves of Absence 

  1975-1976: Academic leave to Harvard, International Scholars Program, School of 
Business Administration. 

  1981-1982: 1 year sabbatical for research in residence, Social Science and Humanities 
Research Council, Content Analysis of Advertising in History. 

  1983: Visiting Professor, Benton & Bowles (Ad Agency), New York. 
  1986-1987: 1 year sabbatical for Research and consulting at Archives Center, 

Smithsonian Institution and Library of Congress, Washington, D.C.; ACR 
Consumer Odyssey, summer 1986 - "Highways and Buy-ways of America." 

 1992: Sabbatical: Center for the Study of Commercialism, Washington, D.C. 
 1997: Sabbatical: Tobacco advertising research, testimony and litigation. 

 
IV. PROFESSIONAL ACTIVITIES 

 
a) Memberships in Professional Societies 
 American Academy of Advertising 
 Association for Consumer Research 
 Point of Purchase Advertising Institute (POPAI) 
 
b) Academic or Professional Awards and Invitations 

Ford Foundation Fellowship to Participate in Workshop for Laboratory 
Experimental Research in Business and Economics, University 
California, Berkeley, 1968 

Selected participant, Workshop of Experimental Research on Consumer 
Behavior, Ohio State University, 1969. 

Selected participant, Conference of Major Issues in Business' Role in Modern 
Society, UCLA, 1972. 

Visiting Scholar, International Scholars Program, Graduate School of Business 
Administration, Harvard University, 1975-1976. 

Keynote paper for founding issue of Journal of Advertising History  
 

Visiting Professor, to Benton and Bowles, New York, Summer 1983, selected by 
American Advertising Federation. 

James Webb Young Scholar in Residence, University of Illinois, Fall 1984. 
 

Visiting Research Scholar, Dept. of Marketing, School of Business, University of 
Utah, May 1985. 

Invited author by Current Issues and Research in Advertising to review social 
and cultural effects of advertising, 1986. 

Walter Schmidt Lecturer, University of Santa Clara, California, "Promotion, 
Politics and Policies for a Pandemic Product - Cigarettes," April 1988. 

Erskine Fellow, University of Canterbury, New Zealand, May/July 1988. 
St. Dunstan's Ethics Lecture, University of PEI, Charlottetown, PEI, Feb. 10, 

1989 
Donald W. Davis Lecture, Pennsylvania State University, Feb. 1990. 
Keynote Speaker, Atlantic Schools of Business Annual Conference, Halifax, 

Nov. 1991. 



Pollay CV (Feb 2013)...4 of 45 
 

Feature Lecturer, Center for Research in Journalism and Mass Communications, 
University of North Carolina, March 1992. 

Nominated for Editor, Journal of Consumer Research, 1994 (declined) 
University Lecturer, University of Wisconsin, Madison, April 1993. 
Invited contributor to multiple U.S. Surgeon General's Report of Smoking and 

Health (1994-Youth; 1998-Minorities; 2001-Women) 
 
Professional Research Excellence Award, Faculty of Commerce, UBC, 1994.  
 "Through his research lectures, media appearances, and his serving as an 

expert witness, Richard Pollay has clearly established himself as the 
world's leading ex[pert on the history and effects of tobacco advertising.  
This was supported by numerous letters of reference from lawyers 
involved in court cases where Rick was an expert witness, the Director of 
the Office on Smoking and Health at the Centers for Disease Control in 
Atlanta, Georgia, journal editors, and other academic colleagues.  Rick's 
work has culminated in his selection to be a major contributor to a 1994 
Surgeon General's Report, Preventing Tobacco Use among Young 
People." 

 
World Health Organization, invited “Temporary Advisor” to “Global Tobacco 

Control Law” Convention, New Delhi, Jan, 2000 (declined) 
 
Nominee, Paul D. Converse Award (American marketing Association), 1999, 

2000 
 
Keynote Address, “Sifting the Ashes: Understanding Cigarette Marketing 

Through Historical and Archival Research,” Conference on Historical 
Analysis and Research in Marketing (CHARM), Duke University, May 
2001. 

 
American Marketing Association “Best Article in Advertising Award” for 

Outstanding Contribution to the Literature, recognizing  “Here’s the 
Beef: Factors, Determinants and Segments in Consumer Criticism of 
Advertising," Journal of Marketing 1993 (co-authored with Banwari 
Mittal).  Award committee assesses research five years after publication 
to judge research that “has stood the test of time as a much cited, 
memorable, and significant research effort” from all papers published in 
the American Marketing Association Journals: the Journal of Marketing, 
the Journal of Marketing Research and the Journal of Public Policy & 
Marketing. 

 
American Marketing Association “Best Article in Advertising Award” Award for 

Outstanding Contribution to the Literature, recognizing “The Last Straw” 
co-authored with S. Siddarth et al., Journal of Marketing (1996). Award 
committee assesses research five years after publication to judge research 
that “has stood the test of time as a much cited, memorable, and 
significant research effort” from all papers published in the American 
Marketing Association Journals: the Journal of Marketing, the Journal of 
Marketing Research and the Journal of Public Policy & Marketing. 
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Special Invited Presentation, “Cross-Cultural Cigarette Marketing and 
Advertising: WHO Cares!?”, Eighth Cross-Cultural Research 
Conference, Oahu, Hawaii, Dec. 2001. 

 
Misc. Invited Research Presentations, with various titles: 
 International Advertising Association (NY), Harvard Graduate School of 

Business Administration, Columbia University, Universities of Alabama, 
Colorado, Connecticut, Georgia, Illinois, Massachusetts, Mississippi, 
Missouri, North Carolina, Utah, Washington, Wisconsin, University of 
Copenhagen Handelshojskolen (Denmark), Auckland University (New 
Zealand), University of Canterbury (New Zealand), Xian Jiaotong 
University (China), Universidad de las Americas (Mexico), Acadia 
University (Canada), American University (DC), Auburn University, 
Rutgers (NJ), Memphis State University, Georgetown University, 
Colorado State University, Illinois State University, Marquette 
University, Northern Kentucky University, Seattle University, University 
of Santa Clara, University of Cincinnati, City University, Simon Fraser 
University, Queen's University (Canada), Economic and Business 
Historical Society, University Hospital (UBC Vancouver), Canadian 
Association for Media Education, Canadian Cancer Society, Canadian 
Genetic Diseases Network Conference, Canadian Society for Addiction 
Medicine, Ontario Tobacco Research, Substance Abuse Librarians and 
Information Specialists, etc. 

 
“The Distorted Mirror,” Journal of Marketing (1986), recognized as a “seminal 

critique of advertising’s unintended social consequences [that] is ranked 
highly on the list of most influential articles.”  See Fred K. Beard, “Peer 
Evaluation and Readership of Influential Contributions to the 
Advertising Literature,” Journal of Advertising, Vol. 31 #4 (Winter 
2002), p65-75. 

 
Superior Court of Quebec (André Denis, Judge), Decision in JTI-Macdonald et al 

vs. AG of Canada (Dec, 2002), p37.  Dr. Richard Pollay “is a virtual 
living encyclopedia on tobacco advertising and a scrupulously rigorous 
marketing researcher.” (p37) 

 
The Distorted Mirror,” Journal of Marketing (1986), described as “much quoted 

by scholars and experts of our country [Italy].”  Translated into Italian as 
“Lo specchio distorto” and published as the seminal influence on 
Adriano Zanacchi, Publicità: effeti collaterali.  Rome, Italy: Editori 
Riuniti, 2004, p195-230. 

 
Pollay (2000), “Targeting of youth and concerned smokers” among the top 10 

most cited and web accessed articles in Tobacco Control.  See: 
Chapman, Simon (2004), “Changes at Tobacco Control,” Tobacco 
Control, 13: 3211-322. 

 
Recipient: Kim Rotzoll Award for Advertising Ethics and Social 

Responsibility (2007).  Awarded by the American Academy of 
Advertising, the Rotzoll Award recognizes outstanding contributions to 
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the study and practice of ethical and socially responsible advertising.  
Open to both academics and practitioners, the Rotzoll Award is not given 
annually but only to those who have demonstrated a continuing 
commitment and lifetime achievement in furthering advertising ethics 
and social responsibility. 

 
c) Professional Service 
 
 Editorial Boards: 
  Adbusters 
  Consumption, Markets & Culture  
  Journal of Advertising  
  Journal of Advertising & Society  
  Journal of MacroMarketing  
  Journal of Marketing  
  Journal of Marketing History  
  Journal of Public Policy & Marketing  
 
 Executive and Advisory Board Memberships: 
  Association for Consumer Research, 1989-1992 
  Conferences on Historical Research in Marketing 1986-1994 
  American Academy of Advertising Publications, 1988-1991 

   Center for the Study of Commercialism, 1991-1994 
 
 Association Roles: 
  Association for Consumer Research, 1989 Conference Co-chair  
  Association for Consumer Research Conference, 1989, co-editor. 
  American Marketing Association, Doctoral Dissertation Judge. 
  American Academy of Advertising, Publications & Editor Selection. 
   
 Ad Hoc Referee (in alphabetic order): 
  American Journal of Public Health 
  Canadian Historical Review 
  Canadian Journal of Administrative Sciences 
  Current Issues & Research in Advertising 
  International Journal of Advertising (London) 
  Journal of Applied Social Psychology 
  Journal of the American Medical Association (JAMA) 
  Journal of the Medical Women’s Association (JAMWA) 
  Journal of Broadcasting & Electronic Media 
  Journal of Business Research 
  Journal of Communication 
  Journal of Consumer Psychology 
  Journal of Consumer Research 
  Journal of Macromarketing 
  Journal of Marketing, 1998ff 
  Journal of Marketing Research 
  Journal of Public Health Management and Practice 
  Marketing and Public Policy Conference 
  Nicotine and Tobacco Research 
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  Psychology and Marketing 
  Research in Consumer Behavior 
  Social Science & Medicine 
  Tobacco Control (British Medical Journal) 
  American Academy of Advertising Conferences 
  American Marketing Association Conferences 
  Association for Consumer Research Conferences 
  Canadian Institute for Health Research (CIHR) 
  National Cancer Institute, Monograph Series (tobacco) 
  National Cancer Institute, Grants re Tobacco Documents 
  Social Sciences and Humanities Research Council (Canada) 
  U.S. Surgeon General’s Reports 
 
 Curator, History of Advertising Archives, 1976-Present  

 
Participant, Association for Consumer Research Odyssey, "Highways and  Buy-

ways of America," 1986. 
  Publications Committee, American Academy of Advertising, 1987-1991. 

Program Committee Co-Chair, Association for Consumer Research, Annual 
Conference, New Orleans, Oct. 1989. 

 Doctoral Dissertation Judge, American Marketing Association, 1990, 1993, etc. 
 Affiliate Investigator, Ontario Tobacco Research Unit, Toronto (1994ff) 

  Reviewer for 1998 AMA Educators Track: Info re: Public Policy. 
 National Institutes of Health, reviewer of “Cigars: Health Effects and Trends” 
 Cancer Research Campaign (London), grant review. 
 Johns Hopkins University Press, reviewer of Advertising Progress. 
 Expert Panel member, “Direct to Consumer Advertising of Prescription Drugs.”  
  Barbara Mintzes. Principle Investigator 
 Grant Applications (Consultant/Advisor): 
  Dr. Anne Lavack, “Society, Culture and the Health of Canadians” 
  Dr. Ron Davis, “Evidence presented to Courts on Tobacco” 

   
d) Other Public Service 

"Signs of the Times,", Vancouver Art Gallery, on the evolution of advertising 
media, style and intensity, 1975.  

 "Dr. Bossin's Home Remedy for Nuclear War," Script consultant, 1986. 
 "Peace Ads" - Judge, U. N. Pavilion, Expo 86. 

"The Shirts Off Our Backs: The Ad Medium for Firms Large and Small" 
University of British Columbia Open House Display. 

Testimony, B.C. Provincial Legislative Assembly Committee Hearing on Retail 
(Cigarette) Sales to Minors, Feb 16, 1993. 

Testimony, House of Commons, 35th Parliament, Committee on Health, Ottawa, 
May 3 1994 (published as minutes 7:16-7:27, on Cigarette Plain 
Packaging) 

Testimony, Vancouver Board of Parks and Recreation, re; Benson & Hedges 
Symphony of Fire Sponsorship: Jan 9, 1995; April 3, 1995. 

"Smoke & Mirrors: The Ethics of Cigarette Marketing,"  Vancouver, BC Hydro, 
Ethics for Breakfast Series, Nov. 5, 1996. 

B. C. Lung Association, Annual General Meeting, Luncheon Speech, “Tobacco’s 
Tricks for Trapping Teens,” June 20, 1996. 
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Testimony: Senate of Canada, Standing Committee on Legal and Constitutional 
Affairs. Ottawa, ON.  Re: Bill C-71, An Act to Regulate the 
Manufacturer, Sale, Labelling and Promotion of Tobacco Products,.April 
7, 1997 

 Rotary Club, Luncheon Speech, Burnaby, BC, May 28, 1997. 
 Kiwanis Club, Dinner Speech, N. Vancouver, July 15, 1997. 
 
Consultant to: 
 American Advertising Museum, Portland, OR, 1985 

The Smithsonian Institution, Washington, D.C., National Museum of American 
History, Archives Center, Modern Advertising History Project, 1986. 

N. Y. Times, Wall Street Journal, Washington Post, Globe and Mail, Toronto 
Star, Reader's Digest, Consumer Reports, etc. 

  Prime Time (ABC), British Broadcasting Corporation (BBC), CBC, National 
Public Radio (NPR), etc. 

 Museum of Modern Art, New York City, 1989. 
 Health & Welfare Canada and Ministry of Justice, 1989. 

National Endowment for the Humanities (US), on Exhibitions from the D'Arcy 
Collection, University of Illinois, 1989. 

 The Media Foundation, Ad-Busters Magazine, 1989. 
 U.S. Government Accounting Office, 1991. 
 Robert Wood Johnson Foundation, 1992. 
 U. S. Department of Justice, 1992. 
 U.S. Surgeon General, Office on Smoking & Health, 1992-1996. 
 U.S. Food and Drug Administration, 1995-1996. 

Health Canada and National Cancer Institute, member of expert Delphi panel on 
"Tobacco Marketing and Youth," 1996.  

 National Cancer Institute, 1997, 2000, 2002, 2004. 
 Cancer Research Campaign (London), 1997. 

Univ. Of Arizona, “Children’s Responsiveness to Anti-Tobacco Messages,” Dr. 
Merrie Brucks, Principal Investigator. 

 Ontario Tobacco Research Unit (OTRU) 
 Canadian Tobacco Control Research Summit, Ottawa, April 19-21, 2002. 

Gov’t of Canada: Health Canada: Scientific Advisory Panel re Schedule A: Food 
and Drugs Act (re: Direct to consumer advertising of health remedies). 
(2005) 

Gov’t of Canada: Federal Tobacco Control Strategy: On construction of expert 
roundtables (2005) 

Gov’t of Canada: Industry Canada, Bureau of Business Practices, Competition 
Bureau, (re: Light cigarettes) (2005) 

 
Expert Witnessing: 

On Consumer Risk Perceptions and Forecasting Behavior: B.C. Supreme Court, 
"Gold v DeHaviland," 1984. 

On Cigarette Advertising Content and History: Federal District (N.J.) Court, 
"Cipollone v Liggett Group Inc.,et al," 683 F. Supp. 1487, (D.N.J. 1988). 

On Cigarette Advertising Functions and Management: Quebec Superior Court 
(Montreal), "Imperial Tobacco Limitee & RJR-Macdonald Inc. c. Le 
Procureur General du Canada," 1990. 
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On Cigarette Public Relations: Circuit Court (Oxford, Mississippi), "Horton vs. 
American Tobacco Company," 1990. 

On Cigarette Advertising and Public Relations: Circuit Court (Greenville, 
Mississippi), "Wilkes vs. American Tobacco," 1993. 

On cigarette billboards in sports stadia:  "Sterling Doubleday vs City of New 
York and Philip Morris", Supreme Court, State of New York, County of 
Queens, Affidavit re: Kids, Baseball and the Marlboro Man (Signage)." 
June 1994. 

On advertisers influence on media content: “Adbusters v. Canadian Broadcasting 
Corp,” Supreme Court of BC, Oct. 23, 1995. 

On role of cigarette advertising on billboards: “City of Vancouver v. Errol 
Povah,” Jan 1997. 

On 1960s cigarette advertising, “Connor v. RJR” (Jacksonville, FL), April 21, 
22, 1997 

On 1960s advertising, “Widdick (Maddox) v. Brown & Williamson et al.” (FL) 
Deposed Mar 6, 1998, Trial May 18, 19, 1998. 

On Marlboro Advertising, “Henley vs. Philip Morris et al.,” CA Superior Court 
(No. 995172), Testified Jan 11, 12, 1999. 

On 1950s, 1960s advertising and PR, “Carter v. R. J. Reynolds, et al, Docket No. 
88570-8 (TN); et al. [Memphis cases], Deposed, August 12, 13, 1998 
(Vancouver, BC), Trial testimony, Feb 1-4, 8-11, 1999.. 

On Marlboro Advertising, “Williams-Branch v. Philip Morris,” Multnomah 
County (OR), Case #9705-03857,  Testified March 2, 3, 1999. 

On 60s TV Advertising, etc, “Whiteley v. Raybestos-Manhattan et al (SFSC 
303184), Testified Feb 2-4, 2000. 

On marketing of “light” cigarettes, Oliver and Dates v. R. J. Reynolds et al 
(Philadelphia)(1998: 268) Deposition, March 1, 2000 

On marketing of “light cigarettes, “Little v. Brown & Williamson, et al.” 
(Charleston, SC)(2-98-1879-23), Deposition, Vancouver, Feb 7, 2000. 
Continuation, April 11, 2000. 

On ethnic targeting, “Anderson et al. v. Fortune Brands, American Brands, et al.” 
(Kings County, NY, 42821/97), Affidavit, March 9, 2000: Trial, May 23-
25, 2000 (3 days). 

On advertising history, “Blue Cross and Blue Shield, New Jersey et al. v. Philip 
Morris, et al.” (New York No. CV98-3287). Deposition, Vancouver, Feb 
10, 2000 (1 day).  Trial April 4,5,6, 2001 (3 days) 

On my own research knowledge and availability for trial “R. J. Reynolds 
Tobacco Co. v. Prof. Richard W. Pollay”. Supreme Court of BC, May 
31, 2001 (½ day and affidavit), June 11, 13, 2001 [Re: Hall v. RJR et al 
(Florida)] 

 On Merit advertising and TIRC PR, “Schwarz v. Philip Morris” 
  Portland, OR, Feb 14, 15, 2002 (1 ½ days)  
 On Canadian Tobacco Industry Strategies as seen in corporate documents 

“JTI-Macdonald, Imperial Tobacco and Rothmans, Benson & Hedges 
Inc”. v. Attorney General of Canada and Canadian Cancer Society 
(intervenor). Supreme Court, Province of Quebec, District of Montreal 

  Montreal (March 11-14, 18-21, 2002)(8 days - Trial Volumes 19-26] 
 Reller vs. Philip Morris (Case # BC 261796) 
  Superior Court of California, County of Los Angeles 
  Trial Testimony (July 24, 25, 2003) 



Pollay CV (Feb 2013)...10 of 45 
 

 Reller v. Philip Morris USA, Inc., Superior Court, Los Angeles,  
  Case No. BC261796 - Retrial:  
  Trial testimony, Feb 9, 10, 2005 (2 days) 
 On the marketing of menthol to African-Americans 
  “Gault v. Brown & Williamson “ July 30, 2003 (Deposition) 
 On the marketing of so called “Light” cigarettes 
  “Knight v. Imperial Tobacco Ltd” (BC Lights Class), July 2003 

  Cecilia Letourneau v. Imperial Tobacco Canada Ltd, Rothmans Benson & 
Hedges Inc. and JTI MacDonald Corp. and Quebec Superior Court. 
Quebec Superior Court, Case number 500-06-000070-983. Conseil 
Quebecois sur le tabac et ála sante v. Imperial Tobacco Canada Ltd, 
Rothmans Benson & Hedges Inc. and JTI MacDonald Corp., Quebec 
Superior Court, Case number 500-06-000076-980 

Expert Report: “On the Marketing of ‘Light’ and Mild Cigarettes: Evidence from 
ITL, B&W and BAT Documents, 24p. Supplemental report:   ACigarette 
Advertising in Late 20th Century Canada,@ July 2006, 60p + exhibits and 
annexes.  

 Deposition – April 16, 17, 2007,  Continuation Oct 10, 2007. 
 Trial Testimony: Jan 21- Jan 24, 2013 (4 days) 
PJ Carroll et al v. Ireland. Richard W. Pollay, AWitness Statement of Prof. 

Richard Warren Pollay re: Point of Sale Advertising of Tobacco: A 
Supplemental Report on corporate documents, trade sources and current 
practices in Ireland.@ PJ Carroll v. Ireland, July 2006, 30p + exhibits.  
[see WP06.2], Rebuttal Statement, Dec. 6, 2006. Trial Feb 2007 
cancelled – tobacco plaintiff vacated complaint. 

Whiteley v.Raybestos-Manhattan et al, SC Case Nos. 303184; 317140. Deposed, 
SF, Dec 8, 2006, (1 Day). Deposition Continuation, SF, April 4, 2007. 
Trial Testimony, April 5 and 9, 2007  Trial Testimony, Oct 3 and 4, 
2007. 

 Also deposed in the following re: cigarette advertising and/or public relations: 
 

Allgood v R. J. Reynolds, American Tobacco, The Tobacco Institute and the 
Council for Tobacco Research.  United States District Court, Southern 
District, Houston, Texas. Case in process (3.5 days of depositions to 
date). 

Sackman v. Liggett, Case No. 93 Civ. 4166 (ADS), Missouri.  (2 day deposition, 
Nov. 16, 1995) 

Roth v. ACandS, Case #94C216 (Geary County, Kansas) (1 day deposition, 
Orlando, FL, Jan 8, 1995) 

Burton v. R. J. Reynolds, American Tobacco (Kansas 94-2202-JWL) (Deposed 
Feb 8, 1996) 

 Pusey et al. v. Owens Corning Fiberglas Corp (Delaware, March 22, 1996) 
 Carter vs. Brown & Williamson (Jacksonville, FL) (June 28, 1996) 
 Clark v. R. J. Reynolds , et al. (Florida) (August 20, 21 1996) 
 Connor v. American Tobacco, et al. (FL) (Oct 15, 1996) 
 State of Florida v. American Tobacco, et al. (March 19, 1997) 
 State of Texas v. Brown & Williamson et al. (August 1997, waived) 
 F.A.I.R. v. City of Chicago (June 25, 1998) 
 State of Maryland v. Phillip Morris et al.Deposed Oct. 7 & 8, 1998 (Baltimore) 
 Complex Asbestos Litigation (California) 
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  Videotaped Perpetuation Deposition,  
  December 10-11, 1998 and May 6-8, 1999 
 Little v. Brown & Williamson, et al. (Charleston, SC)(2-98-1879-23) 

    Deposition, Vancouver, Feb 7, 2000 
 Oliver and Dates v. R. J. Reynolds et al (Philadelphia)(1998: 268) 

    Deposition, March 1, 2000 
  Schwab et al v. Philip Morris et al., US District Court, Eastern District of New 

York, CV 04-1945. Videotaped Deposition, May 26, 2005. (re: light/mild 
fraud) 

 West Virginia Consolidated Tobacco Litigation case  
  [Civil Action 00-C-5000, Circuit Court of Ohio County, West Virginia]. 
  Deposed Oct. 9, 2006; Nov. 13, 2009. Testified Nov. 1-2, 2011. 
 FROST v. L&M  
  Deposition, May 4, 2007. 
 David F. Ertman and Jane E. Ertman v. R. J. Reynolds 
  CT Docket No. 3:01 CV 1090 (WWE) 
 Barbara Izzarelli v. R. J. Reynolds 
  CT Docket No. 3:99 CV 2338 (AHN) 
  Expert report re Salem, Oct 15, 2007 
  Deposition Dec 11, 2007. 
 Bifolck vs. Philip Morris 
  Civil Action No. 302 CV 878, US District Court, CT. 
  Deposition May 6, 2009. 
 Grisham vs. Philip Morris  
  Case No. 02-7930 SVW, US District Court, Central District of CA 
  Deposition June 12, 2009 (San Francisco) 

Attorney General of Newfoundland and Labrador v. Rothmans Inc., Rothmans, 
Benson & Hedges Inc., et el. (2011 01G). No. 0826, Supreme Court of 
Newfoundland and Labrador, Trial Division (General) 

“British American Tobacco’s Influence over the Marketing by Canada’s 
Imperial Tobacco Ltd.: An Affidavit,” and “Affidavit: re: RJR (US) and 
RJRTI and the Newfoundland Market.” (Feb 2012).  

   
Other Testimony:: 

B.C. Provincial Legislative Assembly Committee, Hearing on Retail (Cigarette) 
Sales to Minors, Feb 16, 1993. 

House of Commons, 35th Parliament, Standing Committee on Health, Ottawa, 
May 3 1994 (published as minutes 7:16-7:27. (re: Cigarette Plain 
Packaging) 

Vancouver Board of Parks and Recreation, re: Benson & Hedges Symphony of 
Fire Sponsorship: Jan 9, 1995; April 3, 1995. 

Commonwealth of Massachusetts, Dept. Of Public Health, Tolman Hearings re: 
Low-Tar Cigarettes and their Promotion, Jan 30, 1997. 

Senate of Canada, Standing Committee on Legal and Constitutional Affairs. 
Ottawa.  Re: Bill C-71, An Act to Regulate the Manufacturer, Sale, 
Labelling and Promotion of Tobacco Products, April 7, 1997. 

King County Board of Health, Seattle, WA., testimony on April 17, 1998 re: 
“Publicly Visible Cigarette Advertising: Outdoor, Mobile or Point of 
Sales Media.”. 
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Commonwealth of Massachusetts, prepared affidavit re: “Protecting Children as 
Consumers: Comments on Proposed Regulations re: packaging, 
marketing, distribution and sales of cigarettes” 940 CMR 19 and 940 
CMR 20.(1998) 

State of Missouri v. American Tobacco et al. (Cause No. 972-1465, Div. 5) 
 Expert Opinion re: Bliley Documents, Sept. 1998 
Imperial Tobacco Ltd, Rothmans, Benson & Hedges Inc and RJR MacDonald 

Inc v. Attorney General of Canada.  See: Expert Opinion, WP 98.6 “How 
Cigarette Advertising Works: Rich Imagery and Poor Information.” Oct, 
1998. 

Insolia et al and USDHHS et al. . Philip Morris Inc, et al. (Wisconsin 97-C-0347-
C) Affidavit, Oct. 1998 

Neri v. R. J. Reynolds (Northern District, NY, No. 3:98-CV-371) 
 Expert report Filed, 1999 
Robert Jones v. Brown & Williamson et al. (Hillsborough County, FL) 
 Affidavit Filed Nov. 1999. 
Apostolou v. American Tobacco Co. (Kings County, NY, 500000/98) 
 “Sourcing, Processing, Dating and Authenticating Broadcast Cigarette 

Advertisements: An Affidavit,” Jan. 2001. 
Presentation of “History of light and mild cigarette advertising in North 

America,” to International Expert Panel on Cigarette Descriptors, 
Ministerial Advisory Committee, Minister of Health (Canada), Hull, 
Quebec, Aug 27, 2001. 

Affidavit re: Class Action and Advertising, David Caputo, et al vs. Imperial 
Tobacco Ltd., Rothman’s Benson & Hedges Inc, and RJR-Macdonald 
Inc., Ontario Superior Court of Justice, File No. 95-CU-82186, (Affidavit 
2002). 

Knight vs. Imperial Tobacco Ltd (BC Lights Class), Expert report (July 2003) 
“On the Marketing of ‘Light’ and Mild Cigarettes: Evidence from ITL, 
B&W and BAT Documents”, 24p. 

P. J. Carroll & Company Ltd., et a., -v- The Ministry for Health and Children, 
Ireland. The Attorney General and the Office of Tobacco Control.   

  High Court Record No. 8920P of 2002.  
  Expert Report, Nov. 2004. 
  Supplemental Report, June 2006 
  Rebuttal Statement, Dec. 2006. 
 BAT et al., v. Secretary of State for Health (UK),  
  High Court of Justice, Queen’s Bench Division,  
  Affidavit (July 2004) (Expert Report. See WP 04.2)  

Expert Report for Canada’s Ministry of Health, “Point of Sale (POS) Advertising 
of Cigarettes: Functions, Management and Consequences,” 80p plus 
exhibits. [Nov. 2004]  

Cecilia Letourneau v. Imperial Tobacco Canada Ltd, Rothmans Benson & 
Hedges Inc. and JTI MacDonald Corp. and Quebec Superior Court 

   Quebec Superior Court, Case number 500-06-000070-983 
  Expert report 2005, re: “Light” cigarette marketing. 
  Expert report, 2006 re: Cigarette Advertising History in Canada 

Conseil Quebecois sur le tabac et ála sante v. Imperial Tobacco Canada Ltd, 
Rothmans Benson & Hedges Inc. and JTI MacDonald Corp. 

   Quebec Superior Court, Case number 500-06-000076-980 
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Expert report for Quebec Superior Court: “Cigarette Advertising in Late 
20th Century Canada,” July 2006, 60pages + exhibits and annexes. 

  Discovery – April 4, 2007 . Discovery Continuation – Oct 10, 2007 
  Trial Testimony, Jan 21-Jan 24, 2013 (4 days) 

Also consulted with and/or listed as expert witness by the following states in 
their actions against the U.S. cigarette industry, some including affidavits 
and written opinions: Arizona, California, Florida, Maryland, Michigan, 
Minnesota, Missouri, New Jersey, New Mexico, Pennsylvania, Texas, 
Washington, Wisconsin. 

 
V. RESEARCH AND PROFESSIONAL SCHOLARLY & CREATIVE ACTIVITIES 
 

a) Areas of Special Interest and Accomplishment 
 Advertising and Consumer Behavior 
 Cigarette Advertising: Public Policy & History  
 History of Advertising 
 Attitudes toward Advertising 
 
b) Research Grants Received Recently 

1977: Ministry of Consumer and Corporate Affairs, "Information Content of 
Television Advertising" ($2,850) 

1978: Canada Council, Information Sources in Advertising History ($5,000) 
1980: Social Science and Humanities Research Council, "Content of Print 

Advertising: 1900-1980" ($8,000) 
1980: Social Science and Humanities Research Council, "Myth Madison 

Avenue: Advertising Agents in Fiction" ($1,850) 
1981: Social Science and Humanities Research Council, "Content Analysis of 

Print Advertising" ($43,125) 
1983: Acme Delivery Co., "Here's the Beef: Cultural Consequences of 

Advertising" ($8,000) 
1986: International Business Research, "Advertising Regulation in China" 

($1,000) 
1987: International Business Research, "Comparisons of Advertising Regulation, 

Self Regulation in the U.S., U.K., Canada, New Zealand." (1,000) 
1988: SSHRC Travel Grant ($1400), "Advertising and Cultural Change: 

Problems with the Propaganda for Progress," International Conference 
on Marketing and Development, Karl Marx University of Economic 
Science, Budapest, Hungary, July 1988. 

1989: Health and Welfare Canada ($19,000) to the Dean's Research in 
Advertising Endowment Fund, for "The Functions and Management of 
Cigarette Advertising." 

1990: International Business Research ($1,000), "International Developments in 
the Cigarette Industry." 

1991: Social Science and Humanities Research Council ($1,450), "Cigarette 
Promotion through the Advertising Ages." 

1993: SSHRC Travel Grant ($2,179), "The Changing Character of American 
Cigarette Advertising: Content Analysis Findings,"  World Marketing 
Congress, Istanbul: Academy of Marketing Science, July. 

1993: International Business Research ($1,500), "Consumption Values in TV 
Advertising of Four Chinese Economies." 
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1995: SSHRC Travel Grant ($908), "Competition between Transnational Firms 
and State Monopolies: Lessons from Marlboro Country," International 
Symposium on Competitiveness, Agadir, Morocco, May (with Robin 
Ritchie). 
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THE UNIVERSITY OF BRITISH COLUMBIA 
PUBLICATIONS RECORD 

 
Name in full: RICHARD W. POLLAY 
Division: MARKETING 
Faculty: Sauder School of Business 
 
A) Publications 
 
Books and Monographs 
 
Pollay, Richard W. and William T. Stanbury (1975), Consumer Protection: A Compendium on 

the Legislation in British Columbia, Vancouver, BC: Best Printers, 318 pages. 
 

Pollay, Richard W. (1975), ed., The Handwriting on the Wall: The Social Impact of Advertising. 
Vancouver, BC: UBC Faculty of Commerce, 284p. 
 

Pollay, Richard W. (1979), Information Sources in Advertising History, Riverside, CT: 
Greenwood Press, 328 pages. 
 

Pollay, Richard W. (1989), Advertising as Myth Information: Myth, Mysticism and the Meaning 
of Life in a Material Culture.  Vancouver: UBC Faculty of Commerce, History of 
Advertising Archives. (Course Materials for a Distinguished Faculty Summer Seminar 
Series) 
 

Marvin Goldberg, Gerald Gorn and Richard W. Pollay (1990), eds., Advances in Consumer 
Research, Vol. 17, Association for Consumer Research, 926p. 
 

Richard W. Pollay (2002) , Editor, Discoveries and Disclosures in the Tobacco Documents 
(published as Tobacco Control, Vol. 11, Supplement #1, London, British Medical Journal 
(2002)., 117pp.  
 

Documentary Films, Videotapes and Web-Sites: 
 

Pack of Lies, Sut Jhally, Director/Editor.  Northampton, MA: Foundation for Media Education,” 
1992. 
 

The Ad and the Ego, Harold Boihem, Director/Editor.  Philadelphia: Parallax Pictures, 1996. 
 

Smoke and Mirrors: A History of Denial (documentary film), Torrie Rosenzweig, Director, 
American Lung Association, 1999, 60 min. 
 

Women and Cigarettes: A Fatal Attraction (documentary film), ABC Special produced by 60 
Minutes, first aired July 5, 2001. 
 

The Richard W. Pollay 20th Century Tobacco Advertisement Collection, circa 10,000 items 
http://www.tobaccodocuments.org/pollay/ or /ads/ 
 

Cigarette TV Ads: An Inventory of 23 Compiled Brand Reels, 23 DVDs, Oct. 2006, 65p.  
 Video ads available at: http://www.tobaccovideos.com 
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Journal Articles: 
 

Pollay, Richard W. (1967), "The Death of Small Towns: Some Comments on Causes and Cures," 
Kansas Business Review, 20 #4 (April): 3-9. 
 

Pollay, Richard W. (1968), "A Model of Family Decision Making," British Journal of Marketing, 
2 #3: 205-216. 
 

Berey, Lew and Richard W. Pollay (1968), "The Influencing Role of the Child in Family 
Decision Making," Journal of Marketing Research, 5 #1 (Feb): 70-72. 
 

Pollay, Richard W. (1968), "The Measurement of Role Differentiation," Sociometry, 31 #1 
(March): 120-124. 
 

Pollay, Richard W. (1968), "Customer Impulse Purchasing Behavior: A Re-Examination," 
Journal of Marketing Research, 5 #3 (Aug): 323-325. 
 

Pollay, Richard W. (1968) "Diagnosis: Organizational Deficiencies, Symptom: Collegiate 
Cynicism," Personnel Journal, 5 #3 (Aug): 572-574. 
 

Pollay, Richard W. and Geoffrey Churchill (1969), "A Simple Method for Estimating Consumer 
Acceptance," The Mississippi Valley Journal of Business and Economics, 4 #2: 50-56. 
 

Pollay, Richard W. (1989), "A New Perspective on Family Decision Making," Psychology: A 
Journal of Human Behavior, 6 #1 (Feb): 62-78. 
 

Pollay, Richard W. and Robert L. Swinth (1969), "A Behavioral Simulation of the Agency-Client 
Relationship," Journal of Marketing Research, 6 #2 (May): 98-102. 
 

Pollay, Richard W. (1969), "Deceptive Advertising and Consumer Behavior: A Case for 
Legislative and Judicial Reform," Kansas Law Review, 17 #4 (June): 625-637. 
 

Pollay, Richard W. (1969), "Consumer Protection and Advertising," Bulletin of Business 
Research, 44 #7 (July): 4-8. 
 

Pollay, Richard W. (1989), "Intra-family Communication and Consensus," Journal of 
Communication, 19 #3 (Sept.): 181-201. 
 

Pollay, Richard W. (1970), "Only the Naive Are Transitive Decision Makers," Journal of 
Business Administration, 2 #1:3-8. 
 

Pollay, Richard W. (1970), "A Model of Decision Times in Difficult Decision Situations," 
Psychological Review, 77 #4 (July): 274-281. 
 

Pollay, Richard W. (1970), "On the Structure of Executive Decisions and Decision Time," 
Administrative Science Quarterly, 15 #4 Dec): 459-471. 
 

Pollay, Richard W. (1971), "On Education for the Future," Business Review, 6 (Mar):57-64. 
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Pollay, Richard W. (1972), "Education and the Future Society: On the Training of Students," 

Business and Society, 13 #1:9-16.. 
 

Pollay, Richard W. (1975), "Pills, Potions and Palliatives: On the Social History of Drug Usage," 
History of Medicine Quarterly, 6 #34:58-63. 
 

Pollay, Richard W., Ronald N. Taylor, and Mark Thompson (1976), "A Model for Horizontal 
Power Sharing and Participation in University Decision-Making," Journal of Higher 
Education, 47 #2 (Mar):141-157. 
 

Pollay, Richard W. (1977), "Will You and Your Firm Be Included in the History of 
Advertising?," Bulletin of the Special Libraries Association, 33 #3 (May):3-4.. 
 

Pollay, Richard W. (1977), "The Importance, and the Problems, of Writing the History of 
Advertising," Journal of Advertising History, 1 #1 (Dec.):p3-5. 
 

Pollay, Richard W. (1978), "Maintaining Archives for the History of Advertising," Special 
Libraries, 69 #4 (April):145-154. 

 
Pollay, Richard W. (1978), “Wanted: A History of Advertising,” Journal of Advertising 

Research:, Vol. 18 #5 (Oct), p63-68. 
 

Dexter, Albert S., John A. Murray, and Richard W. Pollay (1979), "Inflation, Interest Rates and 
Indemnity," University of British Columbia Law Review, 13, 2:298-306. 
 

Pollay, Richard W. (1979), "Lydiametrics: Applications of Econometrics to the History of 
Advertising," Journal of Advertising History, 1, 2:3-18 (Jan). 
 

Pollay, Richard W., Judy Zaichowsky, and Christine Fryer (1980), "Regulation Hasn't Changed 
Television Advertising Much!," Journalism Quarterly, Vol. 57 #3 (Autumn), 438-446.  
 

Pollay, Richard W. (1983), "Measuring the Cultural Values Manifest in Advertising," Current 
Issues and Research in Advertising, Vol.6 #1, 71-92. 
 

Pollay, Richard W., (1983), "Twentieth Century Magazine Advertising: Determinants of 
Informativeness," Written Communication, Vol. 1 #1, 56-77. 
 

Pollay, Richard W. (1984), "The Languishing of Lydiametrics: The Ineffectiveness of 
Econometric Research on Advertising Effects," Journal of Communication, Vol. 34 #2 
(Spring 1984), 8-23. 
 

Belk, Russell and Richard W. Pollay (1985), "Images of Ourselves: The Good Life in Twentieth 
Century Magazine Advertising," Journal of Consumer Research, Vol. 11 No. 4 (Mar), 
887-897. 
 

Pollay, Richard W. (1985), "The Subsiding Sizzle: Shifting Strategies in Print Advertising, 1900-
1980," Journal of Marketing, Vol. 49 No. 3 (Summer), 24-37. 
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Belk, Russell and Richard W. Pollay (1985), "Materialism and Status Appeals in Japanese and 
U.S. Print Advertising: An Historical and Cross-Cultural Content Analysis," 
International Marketing Review, Vol. 2 #4 (Winter), 38-47. 
 

Pollay, Richard W. (1986), "The Distorted Mirror: Reflections on the Unintended Consequences 
of Advertising," Journal of Marketing, Vol. 50 (Spring), 18-36. Republished in Frontier 
Issues in Economic Thought: Consumer Society, Global Development and Environment 
Institute, Tufts Univ. 
 

Pollay, Richard W. (1986), "Quality of Life in the Padded Sell: Common Criticisms of 
Advertising's Cultural Character and International Public Policies," Current Issues and 
Research in Advertising, Vol. 9 #2 (Reviews), 173-250. 
 

Pollay, Richard W. (1987), "On the Value of Reflections on the Values in `The Distorted 
Mirror'," Journal of Marketing, Vol. 51 (July), 104-109. 
 

Belk, Russell and Richard W. Pollay (1987), "The Good Life in Twentieth Century U.S. 
Advertising," Media Information Australia, #46 (Nov), 51-58. 
 

Pollay, Richard W. (1988), "Keeping Advertising from Going Down in History - Unfairly," 
European Journal of Marketing, Vol. 22 #8, 7-17. (also citable as Journal of Advertising 
History (U.K.), Vol.11 #2, (Autumn), 7-17, concurrent publication.) 

 
Pollay, Richard W. (1989), "Promotion and Policy for a Pandemic Product: Notes of the History 

of Cigarette Advertising (US)," Tobacco Litigator's Bookshelf 4.7 TPLR, p6.30 - 6.79. 
 

Pollay, Richard W. (1989), "Filters, Flavors ... Flim-Flam, Too!: Cigarette Advertising Content 
and Its Regulation," Journal of Public Policy and Marketing, Vol. 8, 30-39. 
 

Pollay, Richard W., David K. Tse and Zheng-Yuan Wang (1990), "Advertising, Propaganda and 
Value Change in Economic Development: The New Cultural Revolution in China and 
Attitudes Toward Advertising," Journal of Business Research, Vol. 20, 83-95. 
 

Lysonski, Steven and Richard W. Pollay (1990), "Advertising Sexism is Forgiven, but not 
Forgotten: Historical, Cross-Cultural and Individual Differences in Criticism and 
Purchase Boycott Intentions," International Journal of Advertising, Vol. 9, 319-331. 
 

Pollay, Richard W. (1990), "In Profile: Pollay-Morphic," Media West, Vol. 6 #2 (March), 31. 
 

Pollay, Richard W. (1990), "Propaganda, Puffing and the Public Interest: The Scientific Smoke 
Screen for Cigarettes,"" Public Relations Review, Vol. 16 #3, 39-54. 
 

Pollay, Richard W. and Katherine Gallagher (1990), "Advertising and Cultural Values: 
Reflections in the Distorted Mirror," International Journal of Advertising, Vol. 9, 361-
374. 
 

Pollay, Richard W. (1991), "Cigarettes Under Fire: Blowing Away the PR Smoke Screen," Media 
& Values, 54/55 (Spring/Summer), 13-16. 
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Pollay, Richard W. (1991), "The More Things Change..." Media & Values, 54/55 
(Spring/Summer), 15. 
 

Pollay, Richard W. (1991), "Blowing Away the Smoke Screen: A Few of the Tobacco Industry's 
Yellow Lies," Adbusters, Vol. 2 #1 (Fall/Winter), 77 - 79. 

 
Pollay, Richard W., Jung S. Lee and David Carter-Whitney (1992), "Separate, But Not Equal: 

Racial Segmentation in Cigarette Advertising," Journal of Advertising, Vol. 16 #1 
(March), 45-57.  Excerpts republished in Gail Dines and Jean M. Humez, eds., Gender, 
Race and Class in Media.  Thousand Oaks, Sage, 1995, 109-111. 
 

Pollay, Richard W. and Steven Lysonski (1993), "In the Eye of the Beholder: International 
Differences in Ad Sexism Perceptions and Reactions," Journal of International 
Consumer Marketing, Vol. 6 #2, 25-43. 
 

Pollay, Richard W. and Banwari Mittal (1993), "Here's the Beef: Factors, Determinants and 
Segments in Consumer Criticism of Advertising," Journal of Marketing, Vol. 57 #3 
(July), 99-114. 
 

Pollay, Richard W. (1993), "Pertinent Research and Impertinent Opinion: On Contributions to the 
Cigarette Advertising Public Policy Debates," Journal of Advertising, Vol. 22 #4 (Dec), 
110-117. 

 
Pollay, Richard W. (1994), "Exposure of US Youth to Cigarette Television Advertising in the 

1960s,", Tobacco Control, Vol. 3 #2 (Summer), 130-133. 
 
Pollay, Richard W. (1994), "Promises, Promises: Self-Regulation of US Cigarette Broadcast 

Advertising in the 1960s," Tobacco Control, Vol. 3 #2 (Summer), 134-144. 
 

Pollay, Richard W. (1994), "The Cowboy and Genital Joe," Journal of Advertising, Vol. 23 #4 
(Dec), np (facing p1). 
 

Pollay, Richard W. (1995), "Tricks of the Tobacco Trade," UBC Reports, Jan 26, p5. 
 

Pollay, Richard W, (1995), "Targeting Tactics in Selling Smoke: Youthful Aspects of 20th 
Century Cigarette Advertising," Journal of Marketing Theory and Practice, Vol. 3 #1 
(Winter), 1-22. 
 

Pollay, Richard W. (1995), "`Below the Belt' Cigarette Advertising," Tobacco Control, Vol 4 #2 
(Summer), 188-191. 
 

Pollay, Richard W. and Cynthia Callard (1995), "Primary Goal Clearly to Hook Teens," Ottawa 
Citizen, Dec. 21, A13. 
 

Pollay, Richard W. (1995), "The BUZ in Canada without an Ad Ban," Tobacco Control, Vol 4 #4 
(Winter), 397-398. 
 

Pollay, Richard W., S. Siddarth, Michael Siegel, Anne Haddix, Robert K. Merritt, Gary A. 
Giovino, and Michael P. Eriksen (1996), "The Last Straw?  Cigarette Advertising and 
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Realized Market Shares among Youths and Adults, 1979-1993," Journal of Marketing, 
Vol. 60 #2 (April), 1-16. 
 

O'Keefe, Anne Marie and Richard W. Pollay (1996), "Deadly Targeting of Women in Promoting 
Cigarettes," Journal of the American Medical Women Association, Vol. 51 #1/2 
(Jan/Apr), 67-69. 
 

Pollay, Richard W. (1997), "Hacks, Flacks and Counter-Attacks: Cigarette Advertising, 
Sponsored Research and Controversies," Journal of Social Issues, Special issue on 
tobacco control, Bryan Gibson, ed., Vol. 53 #1 (Spring), 53-74.  Reprinted in Raymond 
Goldberg, ed., Taking Sides: Clashing Views on Controversial Issues. McGraw-Hill, 3rd 
edition. Also reprinted in Shelley Wilkerson Smith, ed., Stand! Drugs and Society.  
CourseWise Publishing. 
 

Pollay, Richard W. (1997), “Tobacco Marketing Targets Youth, Policy Options (Canada), Vol. 
18 #5 (June), 7-11.   

 
Pollay, Richard W. (1997), “The Tobacco Industry’s Attacks of Advertising Research: 

Incredible,” Epikrisis, Vol. 8 #9 (Sept), 1. 
 

Pollay, Richard W. (1998), “Bah, Humbug!: The Ghost of Cigarette Advertising Regulation 
Past”, Regulation: The Cato Review of Business & Government, Vol. 21 #2 (Spring), p4-
5. 
 

Pollay, Richard W. (1998), “Export A Ads are Extremely Expert, Eh?,” Filter Tips: A Review of 
Cigarette Marketing in Canada, Physicians for Smoke Free Canada, Vol. 1, Autumn.  
Published as an “E-zine” at http://www/smoke-free.ca/filtertips_001/Expert-eh.htm. 
 

Pollay, Richard W. (1998), “Tricks of the Tobacco Trade,” Journal of Business Administration 
and Policy Analysis, Vol. 24-26 (1996/98), p228-266.  Also citable as: Pollay, Richard 
W., “Tricks of the Tobacco Trade,” in Peter Nemetz, ed., The Vancouver Institute: An 
Experiment in Public Education, JBA Press, p228-266. 
 

Pollay, Richard W. (2000),  “Targeting Youth and Concerned Smokers: Evidence from Canadian 
Tobacco Industry Documents,” Tobacco Control, Volume 9 #2, 136-147. 
 

Pollay, Richard W. (2001), “Export A Ads are Extremely Expert, Eh?” Tobacco Control, Vol 10 
#1, p71-74. 
 

K. Michael Cummings and Richard W. Pollay (2002), “Exposing Mr. Butts’ Tricks of the Trade,” 
Discoveries and Disclosures in the Tobacco Documents (Editorial), Tobacco Control 
Special Issue, Vol. 11 Supplement #1, pi1-i4. 
 

Richard W. Pollay and Timothy Dewhirst (2002), “The Dark Side of Marketing Seemingly Light 
Cigarettes: Successful Images and Failed Fact,” Discoveries and Disclosures in the 
Tobacco Documents, Tobacco Control Special Issue, Vol. 11 Supplement #1, pi18-i31. 
 

Pollay, Richard W. (2002), “How Cigarette Advertising Works: Rich Imagery and Poor 
Information,” Toronto, ON: Ontario Tobacco Research Unit, Special Report Series, June, 
54p. (Expert Report entered as Defense Exhibit D-57.) 
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Pollay, Richard W. (2002), “About the Cover: Tobacco Advertising in Cyberspace,” Tobacco 

Control, Vol. 11 #2 (June), p88. 
 

Muggli, ME, RW Pollay, R Lew, AM Joseph (2002), “Targeting of Asian Americans and Pacific 
Islanders by the tobacco industry: results from the Minnesota Tobacco Document 
Depository,” Tobacco Control, Vol.11 #3 (Fall), p201-209. 
 

DiFranza, JR, DM Clark and RW Pollay (2002), “Cigarette package design: Opportunities for 
disease prevention,” Tobacco Induced Diseases, Vol. 1 #1, p95-107. 
 

Pollay, Richard W. (2003), “Zebras in Russia!?! Where next?”, Tobacco Control, Vol. 12 #1 
(March), 89-90. 
 

Pollay, Richard W. and Timothy Dewhirst (2003), “A Premiere™ Example of the Illusion of 
Harm Reduction Cigarettes in the 1990s,” Tobacco Control, Vol. 12 #4 (2003), 322-332. 
 

Pollay, Richard W. (2003), “Un example flagrant de la promesse illusoire de la réduction des 
dommages de la cigarette au cours des années 1990,” french translation for Univ. of 
Quebec website and course (Translated by Colin Turcotte) 
 

Pollay, Richard W. (2004), “Considering the Evidence, No Wonder the Court Upheld Canada’s 
Regulation of Cigarette Advertising,” Journal of Public Policy and Marketing, Vol 12 #1 
(Spring 2004), 80-88. 
 

Stacey Anderson, Pam Ling and Richard W. Pollay (2006), “Taking ad-Vantage of lax 
advertising regulation in the USA and Canada: Reassuring and distracting health-
concerned smokers,” Social Science & Medicine, Vol. 63 #8, pp1973-1985. 

 
Pollay, Richard W. “More than Meets the Eye: the import of retail cigarette merchandising,” 

Tobacco Control, Vol. 16 #4 (August 2007), 270-274. 
 

 
Book Articles and Chapters 

 
Pollay, Richard W. and Jerold R. Wish (1973), "Teaching Business & Society," in Selected Major 

Issues in Business' Role in Modern Society, George Steiner (ed.), University of California 
at Los Angeles Press, Los Angeles, California, 440- 457. 

 
Pollay, Richard W. (1979), “Types of Literature on Advertising History: Inadequacies and 

Needs,” in Richard W. Pollay, ed., Information Sources in Advertising History. Westport, 
CT: Greenwood Press, 1979, p5-14. 

 
Pollay, Richard W. and John D. Claxton (1981), "Roots Natural Footwear," in Phillip Kotler and 

Ronald E. Turner, Marketing Management: Analysis, Planning and Control, 731-734. 
 

Pollay, Richard W. (1983), "The Subsidizing Sizzle: Shifting Strategies in Twentieth Century 
Advertising," in Stanley Hollander, ed., Historical Research in Marketing, Michigan 
State University, American Marketing Association, 102-117. 
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Pollay, Richard W. and John D. Claxton (1984), "General Electric Appliances," in Canadian 
Marketing: Cases and Concepts, 2nd Edition, K. Hardy, et al. (eds.), 557-572.  Also 
reprinted in H. F. Mackenzie, Sales Management, Pearson Prentice-Hall, 2004.  Also 
reprinted in David Cravens, Strategic Marketing.  Burr Ridge, IL: McGraw-Hill, 2005 
(8th Ed). 
 

Pollay, Richard W. (1984), "The Identification and Distribution of Values Manifest in Print 
Advertising, 1900-1980," in R. E. Pitts, Jr. and A.G. Woodside, eds., Personal Values 
and Consumer Psychology, Lexington Press, 111-135. 
 

Pollay, Richard W. (1985), "History of Advertising," in Charles F. Fraser, ed. Defining the Core 
of the Discipline. Urbana, Ill: University of Illinois (Advertising Dept.). 

 
Pollay, Richard W. (1985), "Thanks the Editors for the BUY-ological Urge! American 

Magazines, Advertising and the Promotion of the Consumer Culture, 1920-1980," in 
Stanley Hollander and Terence Nevett, eds., Marketing in the Long Run, Michigan State 
University Press, 54-68. 
 

Pollay, Richard W. (1987), "The Growing Collection on Advertising at the Smithsonian," in 
Terence Nevett and Stanley Hollander, ed. Marketing in Three Eras. Michigan State 
University Press, 292-301. 
 

Pollay, Richard W. (1988), "Current Events that Are Making Advertising History," in Terence R. 
Nevett and Ronald A. Fullerton, eds., Historical Perspectives on Marketing: Essays in 
Honor of Stanley C. Hollander. Lexington, MS: Lexington Books, 196-219. 
 

Pollay, Richard W. (1989), "Promotion and Policy for a Pandemic Product: Notes of the History 
of Cigarette Advertising," Tobacco Litigator's Bookshelf 4.7 TPLR, 6.30-6.79. 
 

Pollay, Richard W. (1989), "Advertising and Cultural Change: Problems with the Propaganda for 
Progress," in James E. Littlefield and Magdolna Csath, eds, Marketing and Economic 
Development: Issues and Opinions.  Budapest: Karl Marx University of Economic 
Sciences, 242-245.  
 

Pollay, Richard W. (1989), "Campaigns, Change and Culture: On the Polluting Potential of 
Persuasion," in Charles T. Salmon (ed.), Information Campaigns: Balancing Social 
values and Social Change (Sage Annual Review of Communication Research, Vol. 18).  
Newbury Park: Sage, 185-196. 
 

Punnett, Trent and Richard W. Pollay (1990), "Facing Up to the Challenge of Measuring 
Emotional Response to Television Advertising," in Stuart J. Agres, Julie A. Eddell and 
Tony M. Dubitsky (eds), Emotion in Advertising: Theoretical and Practical 
Explorations.  New York: Quorum Books, 105-112. 
 

Pollay, Richard W. (1991), "Signs and Symbols in Cigarette Advertising: A Historical Analysis 
of the Use of Pictures of Health," in Hanne Hartvig-Larsen, David G. Mick and Christian 
Alsted, eds, Marketing & Semiotics.  Copenhagen: Handelshojskolens Forlag, 160-176. 
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Pollay, Richard W. (1992), "Evergreen Paper Company," in Gordon H.G. McDougall and Charles 
B. Weinberg, Basic Canadian Marketing Cases.  Toronto: McGraw-Hill, 220-230. (with 
David Carter-Whitney and C. B. Weinberg) 
 

Pollay, Richard W. and David K. Tse (1992), "Normative Beliefs about Advertising: An 
Exploratory Study of Chinese Consumers," in William Wedley, ed., Reformation of 
Chinese Management (Advances in Chinese Industrial Studies, Vol. 3).  Greenwich, CT: 
JAI Press, 255-264. 
 

Pollay, Richard W. (1992), "Conflict over Commercialism: Adversaries, Advocates and 
Adbusters," in Floyd Rudmin and Marsha Richins, eds., Meaning, Measure and Morality 
of Materialism.  Provo, UT: Association for Consumer Research, 207. 
 

Pollay, Richard W. (1994), "Thank the Editors for the Buy-ological Urge! American Magazines, 
Advertising and the Promotion of the Consumer Culture, 1920-1980," in Jagdish N. 
Sheth and Ronald Fullerton, eds., Research in Marketing: Explorations in the History of 
Marketing (Supplement 6).  Westport, CT: JAI Press, 221-235. 
 

Pollay, Richard W. (1994), "A History of Cigarette Advertising to the Young," in Preventing 
Tobacco Use Among Young People: A Report of the Surgeon General.  Atlanta, GA: U.S. 
Dept. of Health and Human Services, Public Health Service, Centers for Disease Control 
and Prevention, Office on Smoking and Health, 164-179. (Final edit by others) 
 

Pollay, Richard W. (1994), "Historical Content Analyses of Cigarette Advertising," in Preventing 
Tobacco Use Among Young People: A Report of the Surgeon General.  Atlanta, GA: U.S. 
Dept. of Health and Human Services, Public Health Service, Centers for Disease Control 
and Prevention, Office on Smoking and Health, 179-184.(Final edit by others) 
 

Pollay, Richard W. (1995), "Cigarette Advertising and Marketing Strategies: How this 
Information Can Be used in Litigation," in Karen Slama, ed., Tobacco and Health 
(Proceedings of the 9th World Conference on Tobacco and Health, Oct. 1994, Paris).  
New York: Plenum Press, 495-496. 
 

Pollay, Richard W. (1996), "Advertising's Effect on Society," in Donna Barker and Bill 
Westhead, eds., Tools for Change: Highlights of the Social Change Conference.  
Vancouver: David Suzuki Foundation, 33-38. 
 

Pollay, Richard W. (1997), “The Distorted Mirror” in Neva R. Goodwin, Frank Ackerman and 
David Kiron, eds., The Consumer Society.  Washington, D.C., Island Press, p236-238. 
 

Pollay, Richard W. and R. Paul Stevens (1997), "Advertising," in Robert Banks and R. Paul 
Stevens, eds., The Complete Book of Everyday Christianity.  Downers Grove, IL: 
InterVarsity press, 1997, p23-27. 
 

Pollay, Richard W. (1997), “Reality Checks: Counter-advertising Lessons from Trade Practices,” 
in Tobacco Prevention: Strategies, Overcoming Challenges and Building Bridges, Robert 
Wood Johnson Foundation Conference, Sundance, Utah, May 6-9 159-165. 
 

Pollay, Richard W. (1998), “A Brief History of Tobacco Advertising Targeting African 
Americans,” Appendix to Ch 4., Tobacco Use Among U.S. Racial/Ethnic Minority 
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Groups - African Americans, American Indians and Alaska Natives, Asian Americans 
and Pacific Islanders, and Hispanics: A Report of the Surgeon General.  Atlanta, 
Georgia: U.S. Dept of Health and Human Services, Centers for Disease Control and 
Prevention, National Center for Chronic Disease Prevention and Health Promotion, 
Office on Smoking and Health, p240-244. 
 

Pollay, Richard W. (1998), contributor to Chapter 4, “Factors that Influence Tobacco Use Among 
Four Racial/Ethnic Minority Groups,” in Tobacco Use Among U.S. Racial/Ethnic 
Minority Groups: A Report of the Surgeon General.  Atlanta, Georgia: U.S. Dept of 
Health and Human Services, Centers for Disease Control and Prevention, National Center 
for Chronic Disease Prevention and Health Promotion, Office on Smoking and Health, 
p220-224. 
 

Pollay, Richard W. (1998), “Tricks of the Tobacco Trade,” in Peter Nemetz, ed., The Vancouver 
Institute: An Experiment in Public Education, JBA Press, p228-266. 
 

Pollay, Richard W. (2001) , “Marketing Cigarettes to Women, “ in Women and Smoking: A 
report of the Surgeon General.  Rockville, MD: U. S. Dept. of Health and Human 
Services, Public Health Service, 2001, p490-546. (Contributed draft materials seen in 
“Historical Antecedents”, p493-498; “Virginia Slims: A Case Study in Marketing 
Success”, p502-503; “Dakota: A Case Study in Marketing Failure,” p512-513, and 
elsewhere. Final edit by others.) 
 

Pollay, Richard W. and Timothy Dewhirst (2001), “Marketing Cigarettes with Low Machine-
Measured Yields,” Chapter 7 in Risks Associated with Smoking Cigarettes with Low 
Machine-Measured Yields of Tar and Nicotine, Smoking and Tobacco Control 
Monograph No. 13, Bethesda, Md., U. S. Dept. of Health and Human Services, National 
Institutes of Health, National Cancer Institute, 2001, p199-235. 
 

Pollay, Richard W. (2002), “‘Light’ and ‘Mild’ Cigarette Advertising: Canadian Examples,” in 
Putting and End to Deception: Proceedings of the International Expert Panel on 
Cigarette Descriptors, Ottawa, Ministry of Health, p37-42. 
 

Pollay, Richard W. (2004), “Lo specchio distorto,” in Zanacchi, Adriano, Pubblicitàà: effetti 
"collaterali". Riflessioni sulle conseguenze involontarie" della pubblicitàà.  Editori 
Riuniti, Roma 2004, p195-230. 
 

Pollay, Richard W. (2004), “Preface” to Corcoran, Farrel, Cigarette Advertising and Children’s 
Smoking (Ireland) and Campaign Analyses 1990-2000 (Ireland), Office of Tobacco 
Control, Kildare, Ireland, July 2004, p2-3. 
 

Pollay, Richard W., and John Claxton, “General Electric Appliances (teaching case),” reprinted in 
David Cravens, Strategic Marketing.  Burr Ridge, IL: McGraw-Hill, 2005 (8th Ed) 
 

Pollay, Richard W. (2005), “Bull**** and Ruses: Marketing Light and Less Irritating Cigarettes,” 
in The Seduction of Harm Reduction. Sacramento, CA:  California Dept. of Health 
Services, p60-64. 
 

Pollay, Richard W. (2007) “Cigarette Advertising History”, in Arnett, Jeffrey Jensen, ed., 
Encyclopedia of Children and Media.  Thousand Oaks, CA: Sage, p175-178.  
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Belk, Russell and Richard W. Pollay (2009), "Materialism and Status Appeals in Japanese and 

U.S. Print Advertising: An Historical and Cross-Cultural Content Analysis," in Chris 
Hackley (Univ. of London), ed., Advertising. London: Sage Publications, 1312p. 

 
Pollay, Richard W. (2011), “Biographic and Bibliographic Recollections re: Collections and 

Contributions,” Journal of Historical Research in Marketing, Vol. 3 #4; 507-527. 
 
 

Conference Presentations and Proceedings 
 

Pollay, Richard W. (1968), "Myth and Reality in the Small Community," Century 21: A 
Symposium on the Future of the Small Community, Vision 17, Inc., Omaha, 19-27. 
 

Pollay, Richard W. (1969), "Deceptive Advertising: The Need for Reform and Responsibility," 
Midwest Business Administration Meetings, Chicago. 
 

Pollay, Richard W. (1969), "An Experiment Into Factors Affecting Decision Difficulty as 
Measured by Decision Time," The Institute of Management Sciences, Atlanta, Georgia, 
Oct. 
 

Pollay, Richard W. (1970), "A Theory Predicting Strange Phenomena in Decision Times," The 
Institute of Management Science, London, July. 
 

Pollay, Richard W. (1971), "Business Education, As We Know It, Has No Future," Association of 
Canadian Schools of Business, 31-52. 
 

Pollay, Richard W. (1972), "A Model for Research Planning in Consumer Behavior," Association 
for Consumer Research, 594-601. 
 

Forbes, James and Richard W. Pollay (1972), "The Consumer, the Community and the Marketing 
Scientist's Conscience," The Institute of Management Science, Houston, April. 
 

Pollay, Richard W. (1972), "Programmatic Research: A Preview," American Psychological 
Association, Div. 23, Honolulu, Sept.. 
 

Pollay, Richard W., Ronald Taylor, and Mark Thompson (1975), "Power Sharing in 
Organizational Decision Making: The Case of Selecting a University Administrator," 
Academy of Management, March. 
 

Pollay, Richard W. (1977), "The Information Content of Television Advertising: A Longitudinal 
and Cross Cultural Study," American Institute for Decision Sciences, 547. 
 

Pollay, Richard W. (1977), "Maintaining Archives for the History of Advertising," Special 
Libraries Association, New York, 31. 
 

Pollay, Richard W. (1980), "Advertising's Contribution to the Development of Marketing 
Thought," Conceptual and Theoretical Developments in Marketing, American Marketing 
Association, Feb. 10. 
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Christopher, Carole and Richard W. Pollay (1981), "Marketing Motivation and the Changing 
Diet," Food and Culture, U.B.C. 
 

Pollay, Richard W. (1983), "The Communication of Culture: American Advertising and the 
Structure of Values," invited paper for a joint session of the Canadian Communication 
Association and the Canadian Sociology and Anthropology Association, Learned 
Societies Meetings, Vancouver. 
 

Pollay, Richard W. (1983), "Tactics and Techniques in Advertising: The Subsiding Sizzle," 
Canadian Association of Applied Social Research, Vancouver. 
 

Pollay, Richard W. (1984), "Subsiding Sizzle: Shifting Strategies in Twentieth Century Magazine 
Advertising," Popular Culture Association, Toronto. 
 

Pollay, Richard W. and S. Mainprize (1984), "Headlining of Visuals in Print Advertising: A 
Typology of Tactical Techniques," Proceedings, American Academy of Advertising 
(1984), 24-28. 
 

Belk, Russell W. and Richard W. Pollay (1984), "Materialism and Magazine Advertising during 
the Twentieth Century," in E. Hirschman and M. Holbrook, eds., Advances in Consumer 
Research, Vol. 12, Association for Consumer Research, 394-98.  
 

Belk, Russell W. and Richard W. Pollay (1984), "Status Appeals in Japanese and U.S. Print 
Advertising: An Historical and Cross-Cultural Content Analysis," APA Symposium on 
Comparative Consumer Psychology. 
 

Pollay, Richard W. (1985), "American Advertising Values and Societal Value Shifts During the 
Twentieth Century, in Jagdish N. Sheth, ed., Historical Perspectives in Consumer 
Research, Association for Consumer Research, 60-71. 
 

Belk, Russell W. and Richard W. Pollay (1985), "Americanization in Print Advertising: An 
Historical Comparison of Japanese and U.S. Advertising Since 1945," in Jagdish N. 
Sheth, ed., Historical Perspectives in Consumer Research, Association for Consumer 
Research, 302-306. 
 

Belk, Russell, Wendy Bryce and Richard W. Pollay (1985), "Advertising Themes and Cultural 
Values: A Comparison of U.S. and Japanese Advertising," in K. C. Mun and T. S. Chan, 
eds., Proceedings of the Academy of International Business.  Hong Kong: Academy of 
International Business, 11-20. 

 
Pollay, Richard W. (1986), "The Value of Measuring Values in Advertising," American 

Psychological Association Meetings, Washington, D.C., August. 
 

Pollay, Richard W. (1987), "Insights into Consumer Behavior from Historical Studies of 
Advertising," in Advances in Consumer Research, Vol. 14, Paul F. Anderson and 
Melanie Wallendorf, eds., 447-450. 
 

Pollay, Richard W. (1987), "It's the Thought that Counts: A Case Study of Christmas 
Compulsion," in Advances in Consumer Research, Vol. 14, Paul F. Anderson and 
Melanie Wallendorf, eds., 140-143. 



Pollay CV (Feb 2013)...27 of 45 
 

 
Pollay, Richard W. (1987), "The History of Advertising Archives: The Confessions of a PAC-

Rat," in Advances in Consumer Research, Vol. 14, Paul F. Anderson and Melanie 
Wallendorf, eds., 136-139. 
 

Pollay, Richard W. (1987), "The American Advertising Museum, Portland, OR," American 
Academy of Advertising, Las Vegas, March. 
 

Pollay, Richard W. (1987), "Tracking the Marlboro Man, Speedy Alka-Seltzer and the Pepsi 
Generation Through the Smithsonian," in Florence G. Feasley, ed., Proceedings of the 
American Academy of Advertising, 143-147. 
 

Punnett, Trent and Richard W. Pollay (1988), "Facing Up to the Challenge of Measuring 
Emotional Response to Television Advertising," Seventh Advertising Conference on 
Advertising and Consumer Psychology, New York, May. 
 

Pollay, Richard W. (1988), "Advertising and Cultural Change: Problems with the Propaganda for 
Progress," in James E. Littlefield and Magdolna Csath, eds, Marketing and Economic 
Development: Issues and Opinions. Budapest: Karl Marx University of Economic 
Science, 242-245. (Proceedings of the Second International Conference on Marketing and 
Development, July.) 
 

Pollay, Richard W. (1988), "Cigarette Advertising Practices and Prosecution: Content Analysis in 
the Courtroom," American Marketing Association Conference, San Francisco, August. 
 

Pollay, Richard W. (1989) "Signs and Symbols in Cigarette Advertising: A Historical Analysis of 
the Use of Pictures of Health," Marketing & Semiotics. University of Copenhagen, May. 
 

Pollay, Richard W. (1989), "Getting Away with Murder! Cigarette Advertising and Public 
Policy," Economic and Business Historical Society Conference, Charleston, S.C., April. 
 

Pollay, Richard W. (1989), "Getting Away with Murder! Cigarette Advertising and Public 
Policy," Fourth Conference on Historical Research on Marketing, Charleston, S.C., 
April. 
 

Pollay, Richard W. (1989), "The Ban of Tobacco Products Advertising: The Canadian 
Experience," Association for Consumer Research Conference, Oct. . 
 

Pollay, Richard W. (1990), "Information and Imagery in Contemporary Canadian Cigarette Ads," 
in Patricia Stout, ed., Proceedings of the American Academy of Advertising, 74-79. 
 

Pollay, Richard W. (1990), "The Dying Art of Cigarette Advertising," Ethics in Marketing 
Workshop, Harvard Graduate School of Business Administration, May. 
 

Pollay, Richard W. (1990), "The Dying Art of Cigarette Advertising," Moral Philosophy in the 
Public Domain: Applied Ethics Conference, Vancouver, Canada, June. 
 

Steven Lysonski, Yiorgos Zotos and Tony Pecotich and Richard W. Pollay (1990), "Perceptions 
of Sex Role Portrayals in Advertising: A Multi-Country Focus," in H. Mulbacher and C. 
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Jochum, eds., Advanced Research in Marketing, Proceedings of the European Marketing 
Academy, 1429-1441. 
 

Pollay, Richard W. and David K. Tse (1990), "Normative Beliefs About Advertising: An 
Exploratory Study of Chinese Consumers," in Wang Yingluo and William C. Wedley, 
eds., Proceedings of the Canada-China International Management Conference, Xian, 
China, 748-757. 
 

Pollay, Richard W. and Steven Lysonski (1990), "In the Eye of the Beholder: International 
Differences in Ad Sexism Perceptions and Reactions," in Nicolaos E. Synodinos, et al. 
eds., Proceedings of the Third Symposium on Cross Cultural Consumer and Business 
Studies, Honolulu, 394-403.   
 

Pollay, Richard W. (1991), "Adbusters and Advocates," in Rebecca Holman, ed., Proceedings of 
the 1991 American Academy of Advertising, 182. 
 

Pollay, Richard W. (1991), "Bias and Bull: Studies of Ethnic Targeting and the Use of PR in 
Cigarette Marketing," University of Washington/UBC Annual Marketing Conference, 
April. 
 

Pollay, Richard W. (1991), "Truth in Advertising: Blowing Away the Smoke," International 
Advertising & Marketing Campaign Management Conference, International Advertising 
Association, New York, May. 
 

Pollay, Richard W. (1991), "Teaching Old Dogs New Tricks," Association for Education in 
Journalism and Mass Communications Conference, Boston, August. 

 
Pollay, Richard W. (1991), "Appealing to Black Pride with Prejudice: Cigarette Promotional 

Segmentation and Segregation," Association for Education in Journalism and Mass 
Communications Conference, Boston, August. 
 

Pollay, Richard W. (1991), "Blowing Away the Smoke Screen on Cigarette Advertising," 
Sixteenth Macro Marketing Conference, Vancouver, August. 

 
Pollay, Richard W. (1992), "You've Come the Wrong Way, Baby: Cigarette Advertising 1913 - 

1990," Popular Culture Association Conference, Louisville March. 
 

Pollay, Richard W. (1992), "Conflict over Commercialism: Adversaries, Advocates and 
Adbusters, Workshop on Materialism and other Consumption Orientations, Queen's 
University, June. 
 

Pollay, Richard W. (1992), "Media Resistance to Consumer Resistance: On the Stonewalling of 
"Adbusters" and Advocates," in Leigh McAlister and Michael L. Rothschild, eds., 
Advances in Consumer Research, Vol. 20, 129. 
 

Pollay, Richard W. (1992), "The Failure of Legal Remedies for the Dying Art of Cigarette 
Advertising," Social Science History Association, 17th Annual Meetings (Chicago), Nov. 
 

Pollay, Richard W. (1992), "Buy Now: Pay Later," Social Science History Association, 17th 
Annual Meetings (Chicago), Nov. 
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Pollay, Richard W. and Anne M. Lavack (1992), "The Targeting of Youth by Cigarette 

Marketers: Archival Evidence on Trial," in Leigh McAlister and Michael L. Rothschild, 
eds., Advances in Consumer Research, Vol. 20.  Provo, UT: Association for Consumer 
Research, 266-271. 
 

Pollay, Richard W. (1992), "A Critical History of Tobacco Marketing," Wake Area Health 
Education Conference, Raleigh, NC, Dec. 
 

Pollay, Richard W. (1993), "Challenges to Commercialism and Adversaries to Advertising," in P. 
Rajan Varadarajan and Bernard Jaworski, eds., Classical and Contemporary Perspectives 
on Marketing Thought (AMA Winter Educator's Conference). 
 

Pollay, Richard W. (1993), "The Major Minor Issue: Children, Cigarettes and Advertising Self-
Regulation in the Sixties," in Esther Thorson, ed., Proceedings of the American Academy 
of Advertising.  Columbia, MO: Univ. of Missouri, 2-11. 
 

Pollay, Richard W. (1993), "The Changing Character of American Cigarette Advertising: Content 
Analysis Findings," in M. Joseph Sirgy, Kenneth D. Bain and Tunc Erem, eds., World 
Marketing Congress, Vol. 6.  Istanbul: Academy of Marketing Science, July, 297-301. 
 

Pollay, Richard W. (1993), "Tricks of the Tobacco Trade," Tobacco Free Canada: First National 
Conference on Tobacco or Health (Papers).  Ottawa, p72. 
 

Pollay, Richard W. (1994), "Targeting the Young is an Old Story: A History of Cigarette 
Advertising to the Young," in Jeffrey B. Schmidt, Stanley C. Hollander, Terence Nevett 
and Jagdish N. Sheth, eds., Contemporary Marketing History: Proceedings of the Sixth 
Conference in Historical Research in Marketing and Marketing Thought.  East Lansing, 
MI: Michigan State University, 263-282. 
 

Pollay, Richard W. (1994), "Sifting the Ashes of Cigarette Advertising: A Managerial and 
Intellectual History," UBC/UW Marketing Research Workshop, April. 
 

Pollay, Richard W. (1994), "Demarketing, Adbusting & Subvertising," Lifestyle Shopping und 
Kultprodukte Conference, Gottlieb Duttweiler Institute, Zurich, Switzerland, June. 
 

Pollay, Richard W. (1994), "Promotional Targets and Tricks: Images and Information to Take 
Your Breath Away," Tobacco-Free BC Conference: Community Strategies That Work, 
Vancouver, BC., Oct. 
 

Pollay, Richard W. (1995), "Tricks of the Tobacco Trade: Targets and Tactics in Cigarette 
Promotion," All Campus Seminar, Professional Research Excellence Award, UBC, Jan 
23. 
 

Pollay, Richard W. (1995), "Cigarette Advertising and Marketing Strategies: How this 
Information Can Be used in Litigation," in Karen Slama, ed., Tobacco and Health 
(Proceedings of the 9th World Conference on Tobacco and Health, Oct. 1994, Paris).  
New York: Plenum Press, 1995, 495-496. 
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Michael B. Siegel, S. Siddarth, Richard W. Pollay, Anne Haddix, Robert K. Merritt, Gary A. 
Giovino, Michael P. Eriksen (1995), "The Impact of Cigarette Advertising on Brand 
Market Shares among Adults and Adolescents (poster)," Epidemic Intelligence Service 
(EIS) Conference, Centers for Disease Control and Prevention (CDC), Atlanta, GA, 
March 27-31. 
 

Pollay, Richard W. (1995), "Nicotine Addiction is a Deadly Pediatric Disease: Towards 
Understanding Marketing's Epidemiological Role," Marketing & Public Policy 
Conference (Atlanta, May), 1p Exhibit.  
 

Pollay, Richard W. (1995), "The Debate Continues: Children/adolescents and Smoking - 
Discussant," Marketing & Public Policy Conference (Atlanta, May).  
 

Pollay, Richard W. (1995), "Powershifts, Adbusters & Subvertising," in "The Role of Advertising 
in Social Marketing," Conference theme for The Society for Consumer Psychology, 
Atlanta, May. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1995), "Competition between Transnational Firms 
and State Monopolies: Lessons from Marlboro Country," International Symposium on 
Competitiveness, Agadir, Morocco, May, 20p. (see The History of Advertising Archives 
Working Paper 95.2) 
 

Pollay, Richard W. (1995), "Making Change without Spending a Fortune - Using Guerilla 
Tactics," Social Change Conference, David Suzuki Foundation, May. 
 

Pollay, Richard W. (1995), "Thoughtless Persuasion: Cigarette Advertising to Minimize 
Cognitive Processing and Counter-arguments," Proceedings of the XXV Inter-American 
Congress of Psychology, San Juan, Puerto Rico, July, 419 (abstract). 
 

Pollay, Richard W. (1996), "How Tobacco Companies Manipulate Youth," Tobacco Free BC 
'96 Conference - Youth and Tobacco, Richmond, BC, Jan 13. 

 
Pollay, Richard W. (1996), "Pretty Pictures and a Pack of Lies: Understanding How Cigarette 

Advertising and Promotion Works," Building Leadership for Action in Schools Today 
(BLAST) Conference, Edmonton, ALTA, Jan. 20. 

 
Pollay, Richard W. (1996), "Advertising and Marketing of Low Yield Cigarettes," Nicotine 

Dependence and Cigarette Design: Implications for Research, Treatment, Policy, and 
Litigation - Conference, Boston, MA, Jan 27. 

 
Pollay, Richard W., S. Siddarth and Michael Siegel (1996), "Realized Market Shares among Old 

and New Smokers and Advertising Share of Voice," in Gary B. Wilcox, ed., Proceedings 
of the 1996 Conference of the American Academy of Advertising, 57.. 
 

Pollay, Richard W. (1996), “Sacrificing Science for Commerce: The Case of Tobacco," Canadian 
Genetic Diseases Network, Sixth Annual Conference, Vancouver, April 19, Keynote 
address. 
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Pollay, Richard W., S. Siddarth and Michael Siegel (1996), "Cigarette Advertising and Realized 
Market Shares among Mature and Immature Smokers," in Ronald Paul Hill and Charles 
Ray Taylor, eds., Marketing and Public Policy Conference Proceedings, Vol. 6, 1. 
 

Pollay, Richard W. (1996), "Advertising and Promotion Programs," Ontario Tobacco Research 
Conference on Prevention, May 13, Toronto. 
 

Pollay, Richard W. (1996), "Tobacco's Tricks for Trapping Teens," B. C. Lung Association, 
Annual General Meeting - Luncheon Speech, June 20, Vancouver, BC. 
 

Pollay, Richard W. (1996), "It's No Accident: The Tobacco Industry Markets to Youth," Kids 
Can ... Take on the Tobacco Industry Conference, San Francisco, CA, Sept. 8-10. 
 

Pollay, Richard W. (1996), "Editorial: Advertising and Cigarettes”, ARHP (Association of 
Reproductive Health Professionals) Clinical Proceedings, October, 23-24. 
 

Pollay, Richard W. (1996), "TIPS about Tobacco Industry Marketing from Their Own 
Documents," Substance Abuse Librarians and Information Specialists (SALIS) 
Conference, Vancouver, BC, Nov. 7.  
 

Pollay, Richard W. (1997), "Unfairly Sublime or Fairly Ridiculous: On `Crotch Canyon,' Genital 
Joe' Camel and other Below the Belt Cigarette Ads," Popular Culture Association 
Conference, San Antonio, TX, March. 
 

Pollay, Richard W. (1997), “It’s No Accident: Tobacco Advertising Attracts Youth,” Preparing 
for a Tobacco-Free Future, New Orleans, June, Keynote address.. 
 

Pollay, Richard W. and Patricia Stout (1998), “Un Tipo Suave y Macho: The Smooth Seduction 
of Hispanics by U. S. Cigarette Advertisers,” Latin American Congress of the Popular 
Culture Association, Universidad de las Americas, Puebla Mexico, March.  
 

Pollay, Richard W. (1998), “Flaws and Fallacies in the Proposed Congressional Settlement of 
Outstanding Cigarette Litigation,” in Darrel D. Muehling, ed., Proceedings of the 1998 
Conference of the American Academy of Advertising.  Pullman, WA: Washington State 
University, 286-287.  
 

Pollay, Richard W. (1998), “Dirty Tricks and Sly Tactics: On misleading cigarette advertising 
and public relations,” Tobacco Litigation 1998: The Burning Issues, Conference, New 
Orleans, LA, April 30. 
 

Pollay, Richard W. (1998), “Pack of Lies: The Tricks of the Tobacco Trade,” Canadian 
Association for Media Education, Sept. 23. 
 

Pollay, Richard W. (1998), “Selling Tobacco”, Canadian Society on Addiction Medicine 
Conference, Victoria, BC., Oct 18. 
 

Pollay, Richard W. (1998), “Fighting Fire with Facts,” World Health Organization, International 
Tobacco Control Planning Conference, Vancouver, Dec. 3.  
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Pollay, Richard W. (1999), “How Cigarette Advertising Works in the Courtroom: Lessons from 
Litigation,” in Madhu Viswanathan, Larry Compeau and Manoj Hastak, eds, Proceedings 
of the 1999 Winter Conference of the Society for Consumer Psychology.  Urbana-
Champaign: Univ. of Illinois, Dept. of Business Adm., p118-119. 
 

Pollay, Richard W. and Banwari Mittel (1999), “Here’s the Beef: Factors, Determinants and 
Segments in Consumers Criticism of Advertising,” 1998 Best Article in Advertising 
Award Presentation,  American Marketing Association Winter Meetings, St. Petersburg, 
FL, Feb. 
 

Pollay, Richard W. (2000), “The Secrets of the Drug Pushers in Suits and Lies: Tobacco 
Marketing Aimed at Children,” Canadian Institute of Public Health Inspectors, 
Vancouver, April 12. 
 

Pollay, Richard W. (2000), “Persistent Tobacco Promotion in the Face of Regulation,” 11th World 
Conference on Tobacco OR Health, Chicago, IL, Aug, Abstracts, Vol. 2, p215. 
 

Pollay, Richard W. (2001), “The New Whine in an Old Battle: Cigarette Industry Repositioning 
Actions,”  in Charles R. Taylor (ed.), Proceedings of the 2001 Conference of the 
American Academy of Advertising, Villanova University, p289. (Also WP #01.2). 
 

Dewhirst, T. L. and R. W. Pollay (2001), “Content Analysis of Cigarette Advertising: A Critical 
Review of the Literature,” in Charles R. Taylor (ed.), Proceedings of the 2001 
Conference of the American Academy of Advertising, Villanova University, p46-51. 
 

Pollay, Richard W. (2001), “Sifting the Ashes: Understanding Cigarette Marketing Through 
Historical and Archival Research,” Terence Witkowski, ed., Milestones in Marketing 
History, Proceedings of the 10th Conference on Historical Analysis and Research in 
Marketing, p1-4. 
 

Pollay, Richard W. (2001), “History of light and mild cigarette advertising in North America,” 
International Expert Panel on Cigarette Descriptors, Ministerial Advisory Committee, 
Minister of Health (Canada), Hull, Quebec, Aug 27. 

 
Pollay, Richard W. (2001), “Marketing to Youth - Evidence from Corporate Documents: 

Promotions,” 2001 National Conference on Tobacco of Health, New Orleans, Nov. 27-
29, abstracts, p98. 
 

Chris Morley, Michael Cummings, Richard Pollay, Michael Tacelosky, Judy Horan and Tracey 
Ross (2001), “The Richard W. Pollay 20th Century Tobacco Advertising Collection on 
the World Wide Web,” National Conference on Tobacco of Health, New Orleans, Nov. 
27-29, abstracts, p125. 
 

Pollay, Richard W. (2001), “Cross-Cultural Cigarette Marketing and Advertising: WHO Cares!,” 
Special Presentation, Eighth Cross-Cultural (Business) Research Conference (ACR and 
APA-Div 23. Sponsors), Dec. 12-15, Hawaii. 
 

Pollay, Richard W. (2002), “‘Light’ and “Mild’ Cigarette Advertising: Canadian Examples,” in 
Putting and End to Deception: Proceedings of the International Expert Panel on 
Cigarette Descriptors, Ottawa, Jan 2002, p37-42. 
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Pollay, Richard W., and S. Siddarth (2002), "The Last Straw?  Cigarette Advertising and Realized 

Market Shares among Youths and Adults, 1979-1993," presented at Winter American 
Marketing Association Conference, Austin, Texas, Feb 23, 2002.  Special presentation for 
American Marketing Association “Best Article in Advertising Award.” 
 

Pollay, Richard W., Maurice Régnier and Claude Joyal (2002), “Countering the Advertising of 
Addiction: Legislating Restrictions to Cigarette Advertising in Canada,” Royal Society of 
Canada, Ottawa, Nov. 23. 
 

Pollay, Richard W. (2002), “Disclosures in Trial Documents,” Plenary Presentation, Third 
National Conference on Tobacco or Health (Ottawa). Dec.    
 

Pollay, Richard W. (2002), “Harm Reduction: Marketing and Product Consumption - 
Discussion,” Conference on Tobacco and Health Disparities, Tampa, FL, Dec. (No text) 
 

Sharpe, Jill and Richard W. Pollay (2003), “Culture Jamming”, in Punam, Keller and Rook, eds., 
Advances in Consumer Research (Proceedings of the Oct 2002 Meetings of the 
Association for Consumer Research), Vol. 30, p3. 
 

Richard W. Pollay (2003), “Understanding Cigarette Ads from the Trial Documents,” Exposed 
and Disclosed Symposium, BC Tobacco Control Coalition, Vancouver, March 11. 
 

Pollay, Richard W. and Timothy Dewhirst (2003) “Gimmicks and Ruses: A Premiere Example of 
the Illusion of Harm Reduction,” 12th World Conference on Tobacco or Health, Helsinki, 
Finland, Aug 3-8. 
 

Pollay, Richard W. and Timothy Dewhirst (2004), “A Premiere Example of the Illusion of Harm 
Reduction Cigarettes in the 1990s,” Ontario Tobacco Control Conference: Regaining the 
Lead, May 6, 2004, Speakers’ Abstracts, p11. 
 

Pollay, Richard W. (2004), “Bullshit and Ruses: A Brief History of Marketing Seemingly Harm 
Reduced Cigarette Products,” University of California - San Francisco, Tobacco Control 
Research Center, Sept. 7, 2004. 

 
Pollay, Richard W. (2004), “Bull**** and Ruses: Marketing Light and Less Irritating Cigarettes,” 

The Seduction of Harm Reduction Conference, California Dept. of Health Services, 
Sacramento, CA, Sept. 8-9, 2004. (Invited Presentation) 
 

Pollay, Richard W. (2005), “Documents and Fraudulent Deception: A Case History” in 
“Researching Big Tobacco: Litigation, Company Documents and Historians (Panel),” 
Organization of American Historians [OAH] Conference, San Jose, CA, Apr 1, 2005. 
 

Pollay, Richard W. (2006), “Theory, Research, Practice and Policy: What is Needed and What is 
Next?” [Discussion of Sponsorship-Linked Marketing Communications], in Jef L. 
Richards, ed., Proceedings of the 2006 Conference of the American Academy of 
Advertising, Reno, NV, p9. 
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AW Brown, RW Pollay and M Cummings (2007), “Pollay Advertising Collection Part II: TV 
Cigarette Commercials”, National Conference on Tobacco or Health, Oct 24, 2007. 
Minneapolis, MN. 

 
 

Book Reviews 
 

Pollay, Richard W. (1970), "The Science Game: An Introduction to Research in the Behavioral 
Sciences," by N. Agnew and S. Pyke," Accounting Review, 45, 2:381-382 (April). 
 

Pollay, Richard W. (1970), "Cases in Consumer Behavior by D.T. Kollat, R.D. Blackwell, J.F. 
Engel," Journal of Marketing, 34, 2 (April), 103-104. 
 

Pollay, Richard W. (1971), "Research in Consumer Behavior by D.T. Kollat, R.D. Blackwell, J.F. 
Engel (eds.)," Journal of Business Administration, 3, 1:53-54. 
 

Pollay, Richard W. (1971), "Beyond Freedom and Dignity by B.F. Skinner," Journal of Business 
Administration, 3, 1:53-54. 
 

Pollay, Richard W. (1976), "A Nation Unaware: The Canadian Economic Culture by H. Hardin," 
Business History Review, 50, 1:112-113. 
 

Pollay, Richard W. (1976), "The History of Canadian Business by T. Naylor," Business History 
Review, 50, 3:409-412. 
 

Pollay, Richard W. (1977), "Hidden Myth: Structure and Symbolism in Advertising by V. L. 
Leymore," Journal of Marketing Research, 14, 3:424-425 (Aug). 
 

Pollay, Richard W. (1978), "Gender Advertisements by Erving Goffman," Journal of Marketing 
Research, 15, 2:313 (May). 
 

Pollay, Richard W. (1980), "Mass Advertising as Social Forecast: A Method for Future Research, 
by Jib Fowles," Journal of Advertising History, Vol. 1 #3 (March): 21. 
 

Pollay, Richard W. (1980), "Decoding Advertisements: Ideology and Meaning in Advertising, by 
Judith Williamson," Journal of Advertising History, Vol. 1 #3 (March): 21. 
 

Pollay, Richard W. (1981), "Edsels, Luckies and Frigidaires: Advertising the American Way by 
R. Atwan, et.al.," Journal of Advertising History, Vol. 1 #4 (Feb): 24-27. 
 

Pollay, Richard W. (1981), "Rhetoric and Ideology in Advertising, by Gunnar Andren, et al.," 
Journal of Advertising History, Vol. 1 #4 (Feb): 27-28.  
 

Pollay, Richard W. (1986), "Advertising the American Dream, by Roland Marchand," Journal of 
Marketing, Vol. 50 (Oct), 253-260. 
 

Pollay, Richard W. (1988), "Philosophical and Radical Thought in Marketing, by A. Fuat Firat, 
et.al." Journal of Marketing Research, Vol. 25 #4 (Nov), 411-414. 
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Pollay, Richard W. (1992), "A 'Brand' New Language: Commercial Influences in Literature and 
Culture, by Monroe Friedman, in Retrospectives in Marketing, Vol. 5 #2 (April), 7. 
 

Pollay, Richard W. (1992), "Deceptive Advertising: Behavioral Study of a Legal Concept, by Jef 
Richards," Journal of Marketing Research, Vol. 29 #2 (May), 268-270. 
 

Pollay, Richard W. (1993), "The Morality of Spending: Attitudes Toward the Consumer Society 
in America, 1875-1940, by Daniel Horowitz," Journal of Public Policy and Marketing, 
(Spring). 
 

Pollay, Richard W. (1995), "The Naked Consumer: The Secret of Motivational Research in 
Global Marketing,” Journal of Marketing Research, Vol. 31 #4 (Nov), 486-487. 
 

Pollay, Richard W. (1999), “Signs of Pleasure, Danger and Warning (CD-ROM),” Tobacco 
Control, Vol. 8 #2 (Summer), p219-220. 
 

Pollay, Richard W. [2005], “The Emergence of Modern Marketing,” by Roy Church and Andrew 
Godley, eds., Journal of Economic History, Vol 65 #3 (Sept), p889-890. 
 
 

B) Unpublished Completed Works 
 

Pollay, Richard W. (1973), "Patent Medicine Promotion and Products: 1860-1910," (Display of 
collected materials, Main Library, U.B.C., Vancouver). 
 

Pollay, Richard W. (1973), "19th Century Patent Medicines and Quackery," June (Display at 
Joint Convention of the Canadian and British Medical Association, Vancouver). 
 

Pollay, Richard W. (1974), "The History of Marketing in North America: Being a Selected and 
Annotated Bibliography of Books on Hawkers and Walkers and Their Antecedents," 
Working Paper No. 282, U.B.C., 15 pages. 
 

Pollay, Richard W. and P. W. Wilson (1974), "Archival Holdings of Corporate Records in 
Canada, and in British Columbia in Particular," Working Paper No. 285, Faculty of 
Commerce, U.B.C., Nov. 
 

Pollay, Richard W. and P. W. Wilson (1974), "Canadian Business History: A Bibliographic 
Guide to Secondary Sources:, Working Paper No. 289, Faculty of Commerce, U.B.C., 
Dec. 
 

Pollay, Richard W. (1975), "Signs of the Times - 1975," Vancouver Art Gallery, Vancouver, 
B.C., Feb. 13 - Mar. 16, 1975 (a one man show of advertising art and the art of 
promotion: documentary portfolio available on request). 
 

Pollay, Richard W. (1976), "Notes on Sources for the History of Marketing and Advertising in 
North America," Working Paper No. 434, Faculty of Commerce, U.B.C. 
 

Pollay, Richard W. (1977) "The Life of the 19th Century Commercial Traveller: From Verse to 
Verse:," Working Paper No. 446, Faculty of Commerce, U.B.C. 
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Pollay, Richard W. and Mel Sangha (1981), "Advertising's Cultural Impact: A Review of 
Conventional Scholarly Wisdom," Working Paper No. 766, Faculty of Commerce, 
U.B.C.. 
 

Pollay, Richard W. and D. Lucki (1981), "Content Analyses of Advertising: A Review," U.B.C. 
Working Paper No. 799. 
 

Pollay, Richard W. (1981), "Content Categories: Definitions and Examples (for Content Analysis 
of Print Advertising, 1900-1980)," Working Paper No. 813. 
 

McCracken, Grant D. and Richard W. Pollay (1981), "Anthropological Analyses of Advertising," 
Working Paper No. 815, 1981. 
 

Dexter, Albert S., Moira Barnett and Richard W. Pollay (1982), "Steinberg's Ltd." (Teaching 
case) 
 

Copping, Peter and Richard W. Pollay (1984), “Marketing Gender,” UBC Working Paper, 1984. 
 

Pollay, Richard W., "Kindercare," 1985.(Teaching case) 
 

Pollay, Richard W. (1987),"Themes and Tactics in Cigarette Advertising, 1938 - 1983: Technical 
Report on Methods and Measures," History of Advertising Archives, Working Paper 
87.1, July, 24p. 
 

Pollay, Richard W.(1987), "Chronological Notes on the History of Cigarette Advertising," 
History of Advertising Archives, Working Paper 87.2, Aug, 66p. 
 

Pollay, Richard W. (1988), "Promotion and Policy for a Pandemic Product: Notes of the History 
of Cigarette Advertising (US)," History of Advertising Archives, Working Paper 88.1, 
96p.  Published in Tobacco Litigator's Bookshelf 4.7 TPLR, pages 6.30 - 6.79. 
 

Pollay, Richard W. (1989), "Managerial Perspectives on Cigarette Promotion and the Tobacco 
Products Control Act," Health & Welfare Canada, for Quebec Superior Court, Imperial 
Tobacco Limitee & RJR-Macdonald Inc. c. Le Procureur General du Canada 
(Confidential Consultant's Report). 
 

Pollay, Richard W. (1989), "The Functions and Management of Cigarette Advertising," Health & 
Welfare Canada, for Quebec Superior Court, Imperial Tobacco Limitee & RJR-
Macdonald Inc. c. Le Procurer General du Canada (Confidential Consultant's Report), 
August. 
 

Pollay, Richard W. (1989), "On Misleading Studies 'Proving' That Cigarette Ad Bans Don't 
Work," History of Advertising Archives Working Paper 89.1, Sept. 

 
Pollay, Richard W. (1990), "The Scientific Smoke Screen: A Documentary History of Some 

Public Relations Efforts for and by the Tobacco Industry Research Council (TIRC): 
1954-1958," History of Advertising Archives Working Paper 90.1. 
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Pollay, Richard W. (1990), "The Shirts Off Our Backs: The Ad Medium for Firms Large and 
Small," U.B.C. 75th Anniversary Open House Display (100 advertising T-shirts), March 
8-10. 
 

Pollay, Richard W. and David Carter-Whitney (1990), "More Chronological Notes on the 
Promotion of Cigarettes," History of Advertising Archives (UBC) Working Paper 90.2, 
Aug, 63p. 
 

Pollay, Richard W. and David Carter-Whitney (1990), "International Promotion of Cigarettes: An 
Annotated Bibliography," History of Advertising Archives (UBC) Working Paper 90.3, 
Sept, 17p. 
 

Pollay, Richard W. (1990), "Black and White and Read All Over: Cigarette Advertising in Ebony 
and Life, 1950-1965," History of Advertising Archives (UBC) Working Paper 90.4, Sept, 
16p. 
 

Pollay, Richard W. and Rong Chien Chou (1990), "Cigarette Health Risk Awareness Among 
Americans and Canadians," History of Advertising Archives (UBC) Working Paper 90.5, 
Sept, 30p. 
 

Lavack, Anne and Richard W. Pollay (1991), "Cigarettes Through the Advertising Ages: 1950 - 
1959," History of Advertising Archives Working Paper 91.1, Aug, 178p.  
 

Carter-Whitney, David and Richard W. Pollay (1991), "Cigarettes Through the Advertising Ages: 
1960 - 1964," History of Advertising Archives Working Paper 91.2, Aug, 91p.  
 

Compton, Diana J. and Richard W. Pollay (1991), "Cigarettes Through the Advertising Ages: 
1965 - 1969," History of Advertising Archives Working Paper 91.3, Dec, 119p.  

 
Compton, Diana J. and Richard W. Pollay (1992), "Cigarettes Through the Advertising Ages: 

1970 - 1974," History of Advertising Archives Working Paper 92.1, June, 78p.  
 

Compton, Diana J. and Richard W. Pollay (1992), "The Tides of Tobacco Advertising: 1935 - 
1956," History of Advertising Archives Working Paper 92.2, June, 51p.  
 

Compton, Diana J. and Richard W. Pollay (1992), "Cigarette Ad Exposure to Youth: TV Use 
under Self Regulation - 1963," History of Advertising Archives Working Paper 92.3, 
June, 35p. 
 

Pollay, Richard W. and Scott Riddell (1993), "Printers' Ink and Tobacco Tar: 1950-1954. History 
of Advertising Archives Working Paper 93.1, Aug, 37p. 
 

Pollay, Richard W. and Scott Riddell (1993), "Printers' Ink and Tobacco Tar: 1955-1959. History 
of Advertising Archives Working Paper 93.2, Aug, 59p. 
 

Pollay, Richard W. (1993), "Cigarette Advertising and LIFE: 1937-1947," History of Advertising 
Archives Working Paper 93.3, Aug, 13p. 
Printers' Ink 
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Pollay, Richard W. and Scott Riddell (1993), " and Tobacco Tar: 1960-1963. History of 
Advertising Archives Working Paper 93.4, Oct, 50p. 
 

Pollay, Richard W. (1993), "Getting Good at Being Super Bad: Chapters in the Promotion of 
Cigarettes to Blacks," History of Advertising Archives Working Paper 93.5, Oct, 30p. 
 

Pollay, Richard W. (1994), "Sifting the Ashes: An Intellectual History of Cigarette Advertising 
Research Executed by Richard W. Pollay: 1987 - 1993," Working Paper 94.1, History of 
Advertising Archives, Faculty of Commerce, UBC, Vancouver, Canada, 15p & 
appendices. 
 

Hartvigsen, Kris and Richard W. Pollay (1994), "Consumer Reports on Cigarettes: 1936 - 1993," 
Working Paper 94.2, History of Advertising Archives, Faculty of Commerce, UBC, 
Vancouver, Canada, 20p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1994), "Advertising Issues in the Tobacco Journals: 
1950 - 1954," Working Paper 94.3, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 28p. 
 

Pollay, Richard W. (1994), "As Anyone Can Plainly See: Brand Imagery in Cigarette Packaging 
and Promotion," Hearings on Plain Packaging of Tobacco Products, House of Commons 
(Canada), Standing Committee on Health, May 3, 14p. (Available as Working Paper 
94.4, History of Advertising Archives, Faculty of Commerce, UBC, Vancouver, Canada). 
 

Pollay, Richard W. and Gerald Gorn (1994), "Stop and Think!  Consider this before you develop 
retail cigarette warnings," Working Paper 94.5, History of Advertising Archives, Faculty 
of Commerce, UBC, Vancouver, Canada, 22p. 
 

Frankish, CJ, Green LW, Best JA, Bass F, Pollay R, Gorn G., Peters L, Shannon W., and Basco D 
(1994), "Development of a Policy for a Provincial Tobacco Reduction Strategy."  
Contract report to British Columbia Ministry of Health, June. 
 

Pollay, Richard W. (1994), "Kids, Baseball and the Marlboro Man," Affidavit re: Sterling 
Doubleday Enterprises (NY.Mets) v. City of New York and Philip Morris, June 3, 9p. 
(Available as Working Paper 94.6, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada). 
 

Riddell, Scott and Richard W. Pollay (1994), "Printers' Ink and Tobacco Tar: 1964 - 1970," 
Working Paper 94.7, History of Advertising Archives, Faculty of Commerce, UBC, 
Vancouver, Canada, 45p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1994), "Advertising Issues in the Tobacco Journals: 
1955 - 1959," Working Paper 94.8, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 60p. 
 

Riddell, Scott and Richard W. Pollay (1994), "Advertising and Selling the Tobacco Industry: 
1948-1953," Working Paper 94.10, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 50p. 
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Riddell, Scott and Richard W. Pollay (1994), "Advertising and Selling the Tobacco Industry: 
1954 - 1958," Working Paper 94.11, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 49p. 
 

Hartvigsen, Kris and Richard W. Pollay (1994), "Printers' Ink and Tobacco Tar, 1933 - 1949," 
Working Paper 94.12, History of Advertising Archives, Faculty of Commerce, UBC, 
Vancouver, Canada, 26p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1994), "Advertising Issues in the Tobacco Journals: 
1960-1962," Working Paper 94.13, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 59p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1994), "Advertising Issues in the Tobacco Journals: 
1963 - 1965," Working Paper #94.14, History of Advertising Archives, Faculty of 
Commerce, UBC, Sept, 59p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1995), "Reader's Digest's Indigestion of Tobacco: 
1924 - 1994, Working Paper 95.1, History of Advertising Archives, Faculty of 
Commerce, UBC, Vancouver, Canada, 52p. 
 

Ritchie, Robin J. B. and Richard W. Pollay (1995), "Trans-national Firms vs. State Monopolies: 
Lessons in Competitiveness from Marlboro Country," Working Paper #95.2, History of 
Advertising Archives, Faculty of Commerce, UBC, May, 20p.  [presented at 1995 
International Symposium on Competitiveness, Agadir, Morocco] 
 

Ritchie, Robin, J. B. and Richard W. Pollay (1995), "Promotion of Cigarettes Overseas: An 
Annotated Bibliography," Working Paper #95.4, History of Advertising Archives, 
Faculty of Commerce, UBC, Sept. 
 

Pollay, Richard W. (1995), "You've Come the Wrong Way, Baby! Chapters in the Continuing 
Saga of Cigarette Advertising Targeting Women," Working Paper #95.5, History of 
Advertising Archives, Faculty of Commerce, UBC, October. 
 

Pollay, Richard W. (1995), "Chronological Notes re: KENT brand cigarettes, 1952 - 1959," 
Working Paper #95.6, History of Advertising Archives, Faculty of Commerce, UBC, 
December, 46p. 
 

Pollay, Richard W. (1995), "Lifestyle Advertising for Cigarettes," Working Paper #95.7, History 
of Advertising Archives, Faculty of Commerce, UBC, December, 4p. 
 

Richard W. Pollay (1996), "Be Un-Happy, Go Luckies: Notes on Lucky Strike Advertising with 
special emphasis on 1950 -1965," Working Paper #96.1, History of Advertising Archives, 
Faculty of Commerce, UBC, March, 71p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (pre-1950s)," Working Paper #96.2, History of 
Advertising Archives, Faculty of Commerce, UBC, May, 44p. 
 



Pollay CV (Feb 2013)...40 of 45 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (1950s)," Working Paper #96.3, History of Advertising 
Archives, Faculty of Commerce, UBC, May, 30p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (1960s)," Working Paper #96.4, History of Advertising 
Archives, Faculty of Commerce, UBC, May, 38p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (1970s)," Working Paper #96.5, History of Advertising 
Archives, Faculty of Commerce, UBC, May, 15p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (1980s)," Working Paper #96.6, History of Advertising 
Archives, Faculty of Commerce, UBC, May, 62p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising (1990 - 1995)," Working Paper #96.7, History of 
Advertising Archives, Faculty of Commerce, UBC, July, 73p. 
 

Richard W. Pollay, Scott Riddell and Robin J. B. Ritchie (1996), "Even More Chronological 
Notes on Cigarette Advertising, Bibliography," Working Paper #96.8, History of 
Advertising Archives, Faculty of Commerce, UBC, May, 39p. 
 

Scott Riddell and Richard W. Pollay (1996), "Cigarette Promotion and Media Decisions: 1966 - 
1979," Working Paper #96.9, History of Advertising Archives, Faculty of Commerce, 
UBC, July, 32p. 
 

Scott Riddell and Richard W. Pollay (1996), "Cigarette Promotion and Media Decisions: 1980 - 
1993," Working Paper #96.10, History of Advertising Archives, Faculty of Commerce, 
UBC, July, 39p. 
 

Pollay, Richard W. (1996), "Chronological Notes re: L&M Advertising," Working Paper #96.11, 
The History of Advertising Archives, Faculty of Commerce, August, 69p. 
 

Pollay, Richard W. and Scott Riddell (1996), "Sponsoring Cigarette Sales: 1950 - 1969," 
Working Paper #96.12, The History of Advertising Archives, Faculty of Commerce, 
Sept, 47p. 
 

Pollay, Richard W. and Scott Riddell (1996), "Consumer Advertising and Cigarettes: 1964 - 
1967," Working Paper #96.13, The History of Advertising Archives, Faculty of 
Commerce, Sept, 10p. 
 

Pollay, Richard W. (1996), "Chronological Notes re: Salem Advertising: 1955-1975," Working 
Paper #96.14, The History of Advertising Archives, Faculty of Commerce, Oct, 24p. 
 

Szeto, Karen and Richard W. Pollay (1996), "Advertising and Selling the Tobacco Industry: 1935 
- 1947," Working Paper #96.15, The History of Advertising Archives, Faculty of 
Commerce, Sept, 44p. 
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Pollay, Richard W. (1996), "Healthy Promotions for and by the U.S. Cigarette Marketers," 
Working Paper #96.16, The History of Advertising Archives, Faculty of Commerce, Oct, 
165p. 
 

Alyssa Tung and Richard W. Pollay (1997), "Advertising and Selling the Tobacco Industry: 
1929-1935," Working Paper #97.1, The History of Advertising Archives, Faculty of 
Commerce, Jan, 39p. 
 

Pollay, Richard W. (1997), "Advertising/Marketing of Low Yield Cigarettes: Themes, Messages 
and Miscommunication,” Working Paper #97.2, The History of Advertising Archives, 
Faculty of Commerce, Jan. 29p. (Testimony for Tolman Hearings, Dept. Of Public 
Health, Commonwealth of Massachusetts, Jan 30, 1997.) 
 

Pollay, Richard W. (1997), "Campaign Consistency in Cigarette Advertising: Across time, 
products forms and Brands,” Working Paper #97.3, The History of Advertising Archives, 
Faculty of Commerce, Jan, 38p. 
 

Alyssa Tung and Richard W. Pollay (1997), "Many More Notes on Cigarette Advertising," 
Working Paper #97.4, The History of Advertising Archives, Faculty of Commerce, Feb, 
100p. 
 

Alyssa Tung and Richard W. Pollay (1997), "Current Events on the Canadian Cigarette 
Advertising Front," Working Paper #97.5, The History of Advertising Archives, Faculty 
of Commerce, March, 52p. 
 

Pollay, Richard W. (1997), “Who are They Kidding? Cigarette Marketing Targeting Canadian 
Youth” Working Paper 97.6, History of Advertising Archives, Faculty of Commerce, 
UBC, April, 6p. 
 

Pollay, Richard W. (1997), “Public Relations in the Private Interest: More Tricks of the Tobacco 
Trade,” Working Paper 97.7, History of Advertising Archives, Faculty of Commerce, 
UBC, May, 45p. 
 

Pollay, Richard W. (1997), “Dressed to Kill in Suits and Lies,” Working Paper 97.8, History of 
Advertising Archives, Faculty of Commerce, UBC, May, 6p. 
 

Pollay, Richard W. (1997),“The Truths Seems a Little Twisted: Advocacy Advertising by the 
Cigarette Industry, 1954 - 1997,” Working Paper 97.9, History of Advertising Archives, 
Faculty of Commerce, UBC, June 1997, 78p. 
 

Pollay, Richard W. (1997),“One Hundred Illustrations of 20th Century Cigarette Promotion”, 
Working Paper 97.10, History of Advertising Archives, Faculty of Commerce, UBC, July 
1997, 104p. 
 

Pollay, Richard W. (1997), “Magazine Coverage of Cigarettes: Friendly Editorial Environments 
(and occasional irony) as seen on matched magazine covers.” Working Paper 97.11, 
History of Advertising Archives, Faculty of Commerce, UBC, July 1997, 28p. 
 

Pollay, Richard W. (1997), “Bah.  Humbug!: On “The Ghost of Cigarette Advertising Past” 
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Working Paper 97.12, History of Advertising Archives, Faculty of Commerce, UBC, 
Dec. 1997, 6p.  Invited commentary: Regulation, Ricardo Reyes, Editor (Cato Institute, 
Washington, DC). 
 

Richard W. Pollay (1998), “Is Outdoor Advertising FAIR to Children? Expert Opinion in 
F.A.I.R. v. City of Chicago (97C7619), History of Advertising Archives, Working Paper 
#98.1, April 1998, 15p. 

 
Richard W. Pollay (1998), “Publicly Visible Cigarette Advertising: e.g. Outdoor, Mobile or Point 

of Sales Media.”  Expert Opinion for King County (Seattle) Board of Health, History of 
Advertising Archives, Working Paper #98.2, April 1998, 26p. 

 
Richard W. Pollay (1998), “Protecting Children as Consumers: Comments on Proposed 

Regulations re: Packaging, Marketing, Distribution and Sales of Cigarettes, etc..  Expert 
Opinion re: Commonwealth of Massachusetts, 940 CMR 19 and 940 CMR 20,” History 
of Advertising Archives, Working Paper #98.3, June 1998, 25p. 

 
Timothy Dewhirst and Richard W. Pollay (1998), “Exhibited and Exposed: Annotations to 

Documents Discussed in Minnesota et al. Plaintiffs v. Phillip Morris et al. Defendants,” 
History of Advertising Archives, Working Paper #98.4, July 1998, 19p. 

 
Richard W. Pollay and Timothy Dewhirst (1998), “The Unscientific Perspective of the Tobacco 

Industry Research Committee [1954],” History of Advertising Archives, Working Paper 
#98.5, August 1998, 11p. 

 
Richard W. Pollay (1998), “How Cigarette Advertising Works: Rich Imagery and Poor 

Information [Public Version],” History of Advertising Archives, Working Paper #98.6, 
October 1998, 22p. 
 

Richard W. Pollay (1999), “Marlboro Brand Imagery: Advertising Examples from the Tobacco 
Industry Promotion Series,” History of Advertising Archives, Working Paper #99.1, 
January  1999, 90p. 
 

Timothy Dewhirst and Richard W. Pollay (1999), “Quotes and Notes re: Marketing of “Light” 
Cigarettes,” History of Advertising Archives, Working Paper #99.2, July 1999, 36p. 
 

Richard W. Pollay (1999),  “Myth Conceptions and the Stark Reality about Cigarette Advertising 
and Promotion, History of Advertising Archives, Working Paper #99.3, July 1999, 5p. 
 

Richard W. Pollay and Timothy Dewhirst (1999), “Successful Images and Failed Fact: The Dark 
Side of Marketing Seemingly Light Cigarettes,” History of Advertising Archives, 
Working Paper #99.4, August 1999, 52p, plus exhibits. 
 

Richard W. Pollay (2000), “The Commercial Environment: A Demonstrative on the Roles of 
Various Types of Promotional Spending,” History of Advertising Archives, Working 
Paper #00.2, April 2000, 5p. 
 

Pollay, Richard W. (2000), “1963 Television Schedules of Cigarette Sponsorships: 
Demonstratives by Firm,” History of Advertising Archives, Working Paper #00.3, April 
2000, 18p. 
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Pollay, Richard W. (2001) “Sourcing, Processing, Dating and Authenticating Broadcast Cigarette 

Advertisements: An Affidavit,” Working Paper 01.1 (Jan 2001), History of Advertising 
Archives, Faculty of Commerce, UBC. 
 

Pollay, Richard W. (2001), “The New Whine in an Old Battle: Cigarette Industry Repositioning 
Actions,” WP 01.2 (March 2001), Faculty of Commerce, University of British Columbia, 
History of Advertising Archives, 8p 
 

Pollay, Richard W. (2001), “‘Light’ and “Mild’ Cigarette Advertising: Canadian Examples,” WP 
01.3 (August 2001), Faculty of Commerce, University of British Columbia, History of 
Advertising Archives, 60p. 
 

Pollay, Richard W. (2001), “The Role of Packaging seen though Industry Documents,”” WP 01.4 
(March 2001), Faculty of Commerce, University of British Columbia, History of 
Advertising Archives, 31p. (Defense Exhibit D116 of JTI-MacDonald et al v. Attorney 
General of Canada, Supreme Court, Province of Quebec, Montreal. Discussed in trial 
volumes 19-26: testimony of March 11-14 and 18-21, 2002.) 
 

Richard W. Pollay (2002), “Cigarette Ads of the 1990s,” WP 02.1 (September 2002), Faculty of 
Commerce, University of British Columbia, History of Advertising Archives, 105p. 

 
Richard W. Pollay and Timothy Dewhirst, “A Premiere™ Example of Cigarette New Product 

Development and Unfulfilled Promises: Bullshit and Ruses,” WP03.1 (April 2003), 
Faculty of Commerce, University of British Columbia, History of Advertising Archives, 
34p plus exhibits. 
 

Richard W. Pollay, “Comment fonctionne la publicité des cigarettes ?: Une imagerie riche au 
service d’une information pauvre.” French translation of  “How Cigarette Advertising 
Works: Rich Imagery and Poor Information.”  Translated by Colin Turcotte, University 
of Laval, Quebec.WP03.2 (April 2003), Faculty of Commerce, University of British 
Columbia, History of Advertising Archives, 34p plus exhibits. 
 

Richard W. Pollay, “The Kool Content from Advertising and Tobacco Trade Sources and Sundry 
Chronological Notes”, WP03.3 (June 2003), Faculty of Commerce, University of British 
Columbia, History of Advertising Archives, 34p. 
 

Richard W. Pollay, “On the Marketing of ‘Light’ and Mild Cigarettes: Evidence from ITL, B&W 
and BAT Documents,” WP03.4 (July 2003), History of Advertising Archives, Sauder 
School of Business, UBC, 24p. 
 

Richard W. Pollay, “20th Century Cigarette Advertising Notes: Trade Journals, Consumer Media, 
Compilations and Brands (as of March 2004),” WP04.1 (March 2004), History of 
Advertising Archives, Sauder School of Business, UBC. 
 

Richard W. Pollay, “Witness Statement of Richard Warren Pollay (re: Point of Sale 
Advertising),” BAT et al v. Secretary of State for Health (UK), High Court of Justice, 
Queen’s Bench Division, History of Advertising Archives Working Paper 4.2 (July 
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